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HEARST:  WHERE  JOURNALISM  OF  DISTINCTION  IS  AN  EVERYDAY  STORY 


One  newspaper  unearthed  the  truth 
about  a  129-year-old  mining  law. 


When  Congress  passed  the  General  Mining  Law  in  1872,  it  made  federal  land 
available  to  miners  for  less  than  $5  an  acre.  The  law  was  intended  to  encourage 
people  to  settle  in  the  West,  but  as  cities  developed  over  the  years,  the  law  didn't 
change  and  neither  did  the  pricing. 

Today,  mining  companies  still  purchase  federal  land  at  a  startlingly  low  cost. 

Their  operations  have  polluted  waterways  and  left  behind  environmental  damage 
estimated  at  more  than  $72  billion.  Repeated  attempts  to  amend  the  law  have  been 
turned  aside  in  the  Senate.  The  Seattle  Post-Intelligencer  decided  to  find  out  why. 

P-I  reporters  worked  for  more  than  a  year,  traveling  throughout  the  West  and  to 
Washington,  D.C.  The  results  of  their  investigation  filled  a  four-day  series  that 
uncovered  more  than  $20  million  paid  by  mining  companies  to  lobbyists  over  the 
past  three  years. 

At  the  time  the  series  ran,  the  Bush  administration  was  considering  loosening  new 
mining  clean-up  rules  implemented  in  the  final  days  of  the  Clinton  presidency.  One 
day  after  the  series  was  published.  Bush  officials  decided  to 
leave  the  rules  intact.  Members  of  Congress  have  also  cited 
the  series  in  vowing  to  fight  other  moves  to  ease  mining 
regulations  and  to  try,  once  again,  to  reform  the  1872  law. 


HEARST 

NEWSPAPERS 


J 


Helping  citizens  understand  the  impact  of  government 
policies  on  their  communities  is  one  more  way  the  Hearst 
Newspapers  enrich  readers'  lives  every  day. 


THE  HOIO-THE-PHONE  ZONE 

Re:  “Ethics  Corner:  To  list  or 
not  to  list,”  Aug.  13,  p.  22.  Though 
it  was  a  well-reasoned  piece,  I  don’t 
think  that  this  is  an  ethics  issue  at  all.  It’s  a 
sanity  issue.  All  of  us  these  days  work  far 
longer  hours  than  we  used  to,  and  thanks  to 
the  miracles  of  e-mail  and  the  Web,  we  al¬ 
ready  take  home  more  work  than  we  ought. 

I’m  a  section  editor  and  my  byline  rarely 
sees  the  light  of  day,  so  I  don’t  get  amthing 
like  the  number  of  calls  that  a  TV  anchor  or 
major  columnist  would.  However,  I  still  get 
too  many  phone  calls  during  my  w  orking 
day,  and  the  last  thing  I  need  w'hen  I  finish 
work  and  get  home  is  to  have  marketing 
people  or  disappointed  interview'  subjects 
interrupt  my  home  life  with  calls  that  could 
quite  easily  wait  until  the  next  day. 

If  someone  has  a  “hold-the-front-page” 
new's  storj'  they  w'ant  to  give  us,  well,  they 
can  just  call  the  news  desk  via  the  general 
line.  No  one  person  in  a  newspaper  is  so 
important  that  he  or  she  has  to  be  available 
24  hours  a  day.  A  newspaper  is  much 
bigger  than  that  —  it  can  live  without  us. 

NEIL  TAYLOR 
TECHNOLOGY  EDITOR 
South  China  Morning  Post 
Hong  Kong 

PUBlimOOl  SPIN  CYCLE 

IN  Nat  Hentoff’s  “Their  first  of- 
fenses”  [July  2,  p.  22],  he  WTote,  “But, 
in  public  schools ...  the  First  Amend¬ 
ment  kicks  in.”  Would  that  this  were  true. 

In  1988,  the  U.S.  Supreme  Court,  in 
Hazelwood  School  District  v.  Kuhlmeier 
(484  U.S.  260),  decided  against  the  student 
publishers  of  a  school  new  spaper  that  the 


school’s  principal  had  censored.  Cutting  to 
the  chase,  the  syllabus  for  this  case  reads: 
“The  school  principal  acted  reasonably  in 
this  case  in  requiring  the  deletion  of  the 
pregnancy  article,  the  divorce  article,  and 
the  other  articles  that  were  to  appear  on  the 
same  pages  of  the  new’spaper.” 

This  w'as  before  the  shootings  at 
Columbine  High  School  in  Littleton,  Colo., 
and  the  start,  in  my  opinion,  of  a  general 
assault  on  students’  First  and  Fourth 
Amendment  rights  in  public  schools. 

Regarding  public  schools  (K-12),  I  do  not 
share  any  enthusiasm  that  you  may  have 
tow'ard  the  v'ibrancv’  of  journalism  through 
their  newspapers.  My  observation,  while 
my  daughter  was  in  high  school,  was  that 
students  are  “learning”  pure  boosterism. 
Negative,  or  critical,  stories  are  not  permit¬ 
ted.  Period.  One’s  instinct  might  be  to  look 
at  school  newspajjers  and  think,  “Ah,  they 
are  carrying  on  the  great  tradition!”  — 
although  what  the  students  are  learning  is 
not  journalism  but  PR  spin  methodology. 

DAVE  THOMPSON 
Allen,  Texas 

Nat  Hentoff  replifs:  It  is  not  mandatory 
that  all  school  censorship  be  controlled  by 
the  Hazelu'ood  standard.  A  good  many 
principals  I  have  interi'iewed  continue  to 
use  the  standard  set  by  the  Supreme  Court 
in  its  1969  Tinker  v.  Des  Moines  Indepen¬ 
dent  Community  School  District  (393  U.S. 
503)  decision,  ivhich  gives  students  and 
teachers  much  greater free-press  and 
free-speech  rights.  In  addition,  a  number 
of  states  have  used  the  Tinker  standard  as 
a  basis for  new  laws  over  the  last  12  years. 
On  another  score,  it’s  impossible  to  judge  all 
.student  newspapers  based  on  experience 
with  only  one. 
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Sl.PT.  I.  1951: 

Only  the  determination  of 
procedure  appears  to  stand  in 
the  way  of  cancellation  of  trade 
relations  with  Czechoslovakia  in 
protest  of  the  imprisonment  of 


Associated  Press  reporter 
William  N.  Oatis  on  “spy” 
charges. 

Co-op  ad  allowances  constitute 
“economic  lunacy,”  and  if 


eliminated  both  manufacturer 
and  retailer  would  benefit, 
according  to  the  August  issue  of 
“Grey  Matter,”  the  semimonthly 
newsletter  published  by  Grey 
Advertising  Inc.,  New  York. 
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Feds  stir  double  trouble 
usluu  subpoeua  power 


iUII[ 


The  Associated  Press  is  ‘outraged’ 
by  Justice  Department  summoning 
of  its  reporter’s  telephone  records 

BY  TODD  SHIELDS 

WASHINGTON 

The  Associated 
Press  last  week 
mounted  an  aggres¬ 
sive  campaign  against  the 
U.S.  Justice  Department  in 
reaction  to  one  of  the  most 
invasive  uses  of  federal  sub¬ 
poena  power  against  jour¬ 
nalists  in  decades. 

"We  are  outraged,”  said 
AP  President  and  CEO 
Louis  D.  Boccardi  after  the 
Justice  Department  ob¬ 
tained  home  telephone 
records  of  an  AP  reporter 
covering  an  investigation  of 
Sen.  Robert  G.  Torricelli, 

D-N.J.  Boccardi  said  the 
actions  “fly  in  the  face  of 
long-standing  policy  that 

recognizes  what  a  serious  step  it  is  to  go  after  a 
reporter's  phone  records.” 

AP  asked  for  an  explanation,  but  received  none,  Ex¬ 
ecutive  Editor  Jonathan  P.  Wolman  told  E&P.  Justice 
Department  officials,  while  not  responding  in  detail, 
said  there  was  no  change  in  policy’.  Guidelines  estab¬ 
lished  in  1973  call  for  approval  by  the  attorney  gener¬ 
al  before  a  subpoena  can  be  issued  to  a  journalist. 

The  groundwork  for  the  controversy  was  laid  May 


4,  when  the  wire  service  moved  a  stoiy  by  investiga¬ 
tive  reporter  John  Solomon  about  the  federal  probe  of 
Torricelli’s  campaign  finances. 

Returning  Irom  vacation  to  his  northern  Virginia 
home  on  Aug.  26,  Solomon  found  a  mailed  letter  from 
the  U.S.  attorney  investigating  Torricelli.  It  said  fed¬ 
eral  authorities 
using  a  sub¬ 
poena  on  May 
14  had  ob¬ 
tained  records 
of  his  home 
phone  calls 
from  May  2  to 
May  7- 
Critics  said 
the  incident 
showed  the 
Bush  adminis¬ 
tration  may  be 
indifferent  to 
traditional  protections  that  keep 
journalists  independent  from  gov¬ 
ernment  investigators  —  and  keep 
sources  talking  to  journalists  with¬ 
out  fear  of  discovery’.  Wolman  said 
the  subpoena  “raises  questions 
about  the  standards  the  Justice  De¬ 
partment  is  using.  The  alarm  bells  go  off.  It’s  also 
possible  somebody  made  a  mistake,  and  they  ought 
to  own  up  to  it.” 

An  earlier  incident  only  adds  to  critics’  concern. 
On  July  20,  federal  authorities  in  Houston  jailed 
would-be  true-crime  writer  Vanessa  Leggett  for  her 
refusal  to  comply  with  a  sweeping  subpoena  seeking 
her  research  into  a  society  sla>ing.  Officials  decided 
Leggett,  who  hopes  to  sell  a  book  about  the  killing,  is 


Vanessa  Leggett 
and  John  Solomon: 
Is  it  called  the 
Department  of 
Justicel  Or 
Injusticel 


Citing  lack  of  U.S. 

press  orders  and 
competitors’  unfair 
sales  in  this  country, 
Goss  Graphic 
Systems  shut  its 
Cedar  Rapids,  Iowa, 
plant  Friday  morning. 
It  also  will  trim 
administrative  staff 
at  its  headquarters  in 
Westmont,  III. 

A  spokesman 
would  not  say  what 
the  move  means  for 
Goss’  U.S.  business 
or  its  overseas  plants. 
-  JIM  ROSENBERG 

NEW  AD  POLICY 
ATS.F.‘CHNON' 

The  advertising 
slump,  which 
has  hit  high-tech 
markets  such  as 
San  Francisco  like  an 
earthquake,  is  forcing 
the  San  Francisco 
Chronicle  to  put  ads 
on  its  opinion  page 
on  a  routine  basis. 

The  paper  has 
occasionally  run 
quarter-page 
advocacy  ads  there 
in  the  past,  but  more 
diverse  types  of  ads 
will  appear  more 
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not  covered  by  the  policy  concerning  subpoenas  of  I 
journalists.  She  could  remain  jailed  for  as  long  as  | 
18  months.  Ray  Marcano,  president  of  the  Society 
of  Professional  Journalists,  accused  the  Justice 
Department  of  “tremendous  disregard  for  its  own 
policies  and  the  First  Amendment  [by]  threatening 
and  intimidating  journalists.”  Attorney  General 
John  Aschcroft  recused  himself  from  Solomon’s 
case,  citing  prior  political  involvement  with  Torri¬ 
celli.  According  to  AP,  Ashcroft’s  removal  left  the 
decision  to  Robert  Mueller,  who  was  then  Ashcroft’s 
top  aide  and  this  week  begins  service  as  FBI  director. 
Ten  days  elapsed  between  Solomon’s  article  and 
the  obtaining  of  his  phone 
-jg  records.  Critics  say  that  left 

5  federal  authorities  little  time  to 

'  V  ■’*  pursue  other  investigative  av- 

^  cnues,  as  the  guidelines 

^  9  suggest.  The  guidelines  call 

A  jp  for  notification  to  allow  chal- 

r  lenges  to  a  subpoena.  AP  said 

V  it  received  no  such  notice. 

article  quoted 


frequently.  Editorial 
Page  Editor  John  Diaz 
wrote  in  a  note  to 
readers  published 
Friday.  He  also 
assured  them,  “The 
editorial  content  you 
will  see  on  these 
pages  will  not  be 
influenced  in  any 
way  by  the  presence 
of  advertising.” 

-  LUCIA  MOSES 


Securities  exchange  act:  The  Star-Ledger 
advertises  its  revamped  business  section. 

Unlisted  numbers 


The  Washington 
Post  Co.  must 
remain  a  defendant 
in  a  lawsuit  accusing 
it  of  unfairly  under¬ 
cutting  competition 
in  Maryland. 

U.S.  District  Judge 
Frederic  N.  Smalkin 
recently  denied 
motions  to  dismiss  a 
lawsuit  brought  by 
small-newspaper 
publishers  Berlyn 
Inc.  and  Kenneth  C. 
Rossignol.  The  suit 
alleges  antitrust 
violations  by  the 
Post  Co.  and  its 
subsidiary  Gazette 
Newspapers  Inc., 
which  publishes 
more  than  40 
newspapers  in 
Washington  suburbs. 
No  trial  date  has 
been  set.  The  Post 
Co.  contends  the 
lawsuit  has  no  merit. 

-  TODD  SHIELDS 


Solomon’s 

unidentified  law-enforcement 
sources,  suggesting  officials 
pursued  his  phone  records  in  a 
bid  to  discover  which  officials  were  talking  to  him. 

“I  just  don’t  understand  the  urgency.  There’s  ab¬ 
solutely  a  finite  number  of  people  that  information 
could  have  come  from,”  said  Lucy  Dalglish,  executive 
director  of  the  Reporters  Committee  for  Freedom  of 
the  Press  (RCFP),  an  Arlington,  Va. -based  organiza¬ 
tion  founded  in  1970  to  contest  Nixon  administration 
subpoenas  of  reporters. 

Since  the  early  1970s,  federal  subpoenas  of  phone 
records  have  been  relatively  rare.  The  AP  cited 
cases  in  1997  and  1991-  In 
addition,  the  Carter  adminis- 
tration  earlier  had  sought 
phone  records  of  The  New 
York  Times'  bureau  in  Atlanta.  'aK*^**^ 
Subpoenas  seeking  journalists’  9 

testimony  have  arrived  more  jH 

frequently  —  for  instance,  115 
newspapers  reported  receiving 
subpoenas  in  1999,  according  k 

to  the  RCFP.  But  only  a  tenth  .  „  _  , 

of  subpoenas  comes  from  John  Ashcroft 
federal  authorities. 

In  the  Leggett  case,  a  three-judge  federal  appeals 
panel  decided  Aug.  17  that  she  enjoyed  no  privilege 
against  testifying,  regardless  of  whether  she  were  a 
journalist.  I^ggett’s  subpoena  asks  for  records  of  in¬ 
terviews  with  a  witness  who  has  since  died,  as  w'ell  as 
other  interviews  conducted,  including  those  with  law 
enforcement  officials.  “It’s  any-  and  everything,”  said 
Leggett’s  attorney,  Michael  DeGeurin.  The  lawyer 
said  he  would  ask  higher  courts  to  weigh  First 
Amendment  concerns  against  the  desire  for  a  full 
investigation,  noting,  “There  should  be  some  balanc¬ 
ing  before  you  go  after  the  reporter.”  Ill 


AP  Executive  Editor 
Jonathan  P.  Wolman 


the  paper  would  still  run 
stock  tables  on  Sunday. 
“People  are  not  getting 
their  stock  quotes  from 
the  newspaper.  They 
get  them  from  online 
sources.” 

Allen  said  the 
Advance  Publications 
daily  will  still  provide 
up-to-the-minute  stock 
quotes  on  its  Web  site 
(http://www.nj.com)  as 
well  as  via  a  telephone 
stock  hotline.  He  said 
the  paper  hopes  to 
replace  stock  listings 
with  features  such  as  a 
national  and  interna¬ 
tional  business  news 
wrap-up,  closer  scrutiny 
of  New  Jersey  compa¬ 
nies,  and  more  stories 
examining  trends.  “In 
doing  so,  we  believe  we 
can  attract  new  readers 
to  the  section,”  he  said. 

Other  newspapers 
have  reconfigured,  and, 
in  some  cases,  reduced. 


BY  JOE  STRUPP 

IN  WHAT  APPEARS  TO 

be  a  first  for  a  major 
U.S.  metro.  The 
Star-Ledger  of  Newark, 
N.J.,  plans  to  stop  run¬ 
ning  daily  stock  listings 
as  part  of  a  business- 
section  overhaul  that 
will  see  it  focus  more 
on  personal  finance 
and  business  trends. 

Business  Editor  David 
Allen  said  the  change, 
scheduled  for  Wednes¬ 
day,  will  eliminate  all 
four  pages  of  daily  stock 
tables,  replacing  them 
with  two  pages  of  edito¬ 
rial  content  on  market 
analysis,  corporate 
news,  and  other  issues. 
He  said  the  business 
section  usually  runs 
seven  or  eight  pages. 

‘We  think  we  can 
provide  much  more 
useful  information 
than  stock  prices,”  said 
Allen,  who  added  that 


Knight  Ridder 
Digital’s  Real 
Cities  Network  signed 
a  deal  last  week  to 
provide  local  news 
and  sports  informa¬ 
tion  on  the  Sprint 


www.edltorandpublisher.com 


FROM  top:  JIM  FROST/CHICAGO  sun-times;  SAN  JOSE  NEWSPAPER 


stock  listings  in  recent 
years.  Several  also  have 
temporarily  eliminated 
stocks  during  costly 
newsprint  price  hikes. 

But  The  Star-Ledger 
is  believed  to  be  the  first 

major  newspaper  _ 

to  remove  //fit' 

weekday  stock  *, 

listings  entirely.  i 

Business  ’  1 

editors  at  several  i 
other  newspapers 
criticized  the  idea  ' 

of  removing  stock 
tables,  saying  they 
remain  a  valuable  asset 
for  readers,  even  in  the 
Internet  age. 

“There  is  no  substitute 
for  being  able  to  look  at 
the  portfolio  on  a  page  of 
the  paper  in  the  morn¬ 
ing,”  said  Dan  Miller, 
business  editor  at  the 
Chicago  Sun-Times.  “It  is 


still  the  defining  element 
of  the  business  section.” 

Los  Angeles  Times 
Business  Editor  Bill  Sing 
agreed.  “Many  of  the 
people  who  are  the  most 
Web-sawy  are  the  ones 


E  &  P  N  E  W  S 


Writers,  said  removing 
stock  listings  is  not  as 
draconian  as  it  sounds. 
“Stock  quotes,  for  a  lot 
of  dailies,  may  not  be 
as  essential  as  they 
once  were,”  he  said. 


“There  is  no  substitute  for 
[looking]  at  the  portfolio  on  a 
page  of  the  paper. ...  It  is  still 
the  defining  element  of  the 
business  section.”  -  dan  miller 


Chicago  Sun-Times 


who  want  it  in  the  paper, 
because  you  get  it  at  a 
glance,”  he  told  E^P. 

But  others,  such  a:- 
BvTon  Calame,  deputy 
managing  editor  at  The 
Wall  Street  Journal  and 
past  president  of  the 
Society  of  American 
Business  Editors  and 


“You  have  not  only  the 
Web  but  other  national 
papers  that  provide 
stock  listings.” 

While  The  Star-Ledger 
is  breaking  new  ground 
by  removing  the  listings 
from  its  daily  business 
section,  it  is  not  the  first 
to  alter  stock  tables.  Sev¬ 


eral  papers,  including 
theAusfi'n  (Texas) 
American-Statesman, 
have  stopped  running 
stock  listings  in  Saturday 
and  Sunday  issues, 
replacing  them  with  a 
separate 
p  weekend 

stock  report 
on  3.  available  for 
itill  an  additional 

25  cents. 

1C  “It  is  infor- 

M I LLER 

n-Times  is  of  interest 
to  a  targeted 
audience,  but  not  the 
rest  of  the  audience,” 
said  Kathy  Warbelow, 
business  editor  at  the 
244,738-Sunday-circu- 
htion  American-States¬ 
man,  which  began  the 
weekend  stock  report  in 
1994.  “About  35,000 
readers  take  it.”  11 


Labor  peace  train:  Stop  and  go 


On  the  fast  track  in  Richmond, 
but  on  the  slow  track  in  Everett, 
Monterey,  and,  of  course.  San  Diego 


new  contract  within  45  days.  “The  pace  quickened 
after  that,”  said  Times-Dispatch  Senior  Vice  Presi¬ 
dent  and  Business  Manager  Scott  Leath. 

It  sure  did,  countered  RNPA  attorney  Jay  J. 
Levit  —  because  early  last  month  the  National 

Labor  Relations 
m-  Board  (NLRB) 

QrinniinpAi]  it 


BY  JOEL  DAVIS,  ✓  m-  Board  (NLRB) 

MARK  FITZGERALD,  ^  QV  ^  announced  it 

AND  JOE  STRUPP  J'  '  n  issue  a 

As  Labor  Day  drew  Mm  ,  if  complaint  against 

near,  four  news-  '  -  *  Media  Gener- 

papers  reached  sig-  al  Inc.-owmed  dai- 

nificant  milestones  in  their  J*  ^  f  ^1  h  bad-faith 

long-standing  labor/man-  *  /  / ' '  bargaining.  The 

agement  disputes.  y  w/  '  ^  new  contract,  ap- 

Only  one  paper  achieved  ^  j  proved  by  RNPA 

labor  peace.  members  in  a  126- 

Early  this  summer,  the  10  vote,  includes  a 

yearlong  negotiations  be-  ,  7%  pay  raise  over 

tween  the  Richmond  (Va.)  three  years. 

Times-Dispatch  and  the  77,^  Mon- 

180-member  Richmond  23  mark  anniversary  of  KR  takeover. 

Newspapers  Professional  Association  (RNPA)  j  aid  in  Monterey,  Calif.,  it  was  the  union  that 
were  going  so  slowly  that  the  two  sides  hadn’t  even  j  advocated  fast-track  bargaining.  In  early  August, 
met  since  last  January.  Then  management  offered  ,  San  Jose  Newspaper  Guild  Local  39098  proposed 
union  members  a  $1,000  bonus  if  they  ratified  a  1  accelerating  contract  talks  that  have  dragged 


Board  (NLRB) 
announced  it 
would  issue  a 
complaint  against 
the  Media  Gener¬ 
al  Inc.-owTied  dai¬ 
ly  for  bad-faith 
bargaining.  The 
new  contract,  ap¬ 
proved  by  RNPA 
members  in  a  126- 
10  vote,  includes  a 
7%  pay  raise  over 
three  years. 

At  The  Mon¬ 
terey  County  Her¬ 


pes  Wireless  Web. 

Initially,  Sprint 
PCS  customers  will 
have  access  to  Real 
Cities  content  in  15 
markets,  including 
New  York,  Philadel¬ 
phia,  Miami,  Dallas, 
Seattle,  and  San 
Francisco. 

Real  Cities  will 
add  new  content, 
including  entertain¬ 
ment  information 
and  classifieds,  to 
the  mobile  service  in 
coming  months. 

Nationwide,  Real 
Cities  Web  sites  cover 
55  cities.  The  net¬ 
work  is  run  by  Knight 
Ridder,  but  its  part¬ 
ners  include  Gannett 
Co.  Inc.,  Belo,  the 
E.W.  Scripps  Co., 
North  Jersey  Media 
Group  Inc.,  and  the 
Pittsburgh  Post- 
Gazette. 

-  CARL  SULLIVAN 

FREE  CONTENT 
FORFOM 

Clients  of  Ameri¬ 
can  Profile  (AP) 
magazine  can  soon 
download  free  TV 
listings,  weather 
forecasts,  puzzles, 
and  more. 

“American  Profile 
Hometown  Content,” 
slated  to  go  live  Sept. 
12,  is  only  for  news¬ 
papers  carrying  the 
weekly  AP. 

“Many  of  our 
partners  expressed 
interest  in  a  service 
like  this,”  said  AP 
Publisher  Dan  Ham¬ 
mond,  noting  that 
AP’s  650-plus  papers 
(which  average  about 
5,000  circulation) 
can’t  always  afford 
syndicated  content. 
“As  long  as  the 
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magazine  is  driving 
the  availability  of  the 
other  content,  we 
don't  necessarily  see 
this  as  competition,” 
said  General  Manager 
David  Cohea  of  the 
1,400-client  King 
Features  Weekly 
Service. 

“It’s  potential 
competition,  but  we 
don’t  see  this  as  a 
big  threat,”  added 
Executive  Editor 
Diane  Eckert  of  the 
450-client  DBR 
Media.  -  DAVE  ASTOR 


RED-lEmR 


The  Ohio  Supreme 
Court  decided 
Wednesday  that 
statements  made  in 
letters  to  the  editor 
are  protected  free 
speech. 

In  a  5-2  ruling,  the 
court  backed  a  lower 
court  decision  that  a 
letter  written  by 
Wallace  Higgins 
and  printed  in  The 
Herald  of  Circleville 
was  protected. 

The  letter  attacked 
a  businessman, 
calling  him  “a 
ruthless  speculator,” 
according  to  The 
Herald.  The  business¬ 
man  sued  Higgins  in 
Pickaway  County 
Common  Pleas  Court, 
claiming  defamation, 
but  lost.  The  4th 
District  Court  of 
Appeals  also  dis¬ 
missed  the  claim. 

“We  were  pleased 
with  the  ruling,” 
said  Editor  Shauna 
Goodhart  of  The 
Herald,  which  was 
not  named  in  the 
legal  action. 

-  JOE  STRUPP 


on  for  four  years  without,  according  to  the  union, 
any  wage  proposal  from  management.  Ten  days 
later,  Knight  Ridder  Vice  President  Marshall 
Anstandig  responded  by  letter:  “The  Monterey 
County  Herald  believes  we  are  making  progress  at 
our  current  pace.” 

Herald  management  won  a  victory  Aug.  9  when 
the  NLRB  overturned  a  judge’s  1998  decision  that 
the  paper  illegally  failed  to  bargain  with  the  Guild 
over  wages  for  employees  hired  after  Knight  Rid¬ 
der  purchased  the  paper  in  1997-  The  judge’s 
award  of  retroactive  back  pay  based  on  the  union 
wages  could  have  cost  the  paper  $2  million. 

“It’s  helpful  to  us  to  know  that  the  Guild,  which 
has  been  saying  we  have  been  violating  the  law, 
now  has  no  basis  to  keep  saying  that,”  said  Polk 
Laffbon  IV,  Knight  Ridder’s  vice  president  for  cor¬ 
porate  relations.  San  Jose  Guild  Executive  Direc¬ 
tor  Luther  Jackson  said  the  union  may  appeal,  and 
that  it  is  feeling  increasingly  confident:  “When 


Knight  Ridder  came  in,  there  were  a  lot  of  folks 
I  who  thought  we  would  somehow  magically  disap- 
I  pear.  We’re  still  here,  and  we’re  getting  stronger.” 

The  San  Diego  Union-Tribune  —  where  a  once- 
formidable  union  work  force  has  dwindled  to  two 
small  units  —  should  be  found  guilty  of  violating 
labor  law  for  punitive  measures  against  two  press- 
;  men  serving  as  officers  of  the  Graphic  Commu¬ 
nications  International  Union,  two  federal  judges 
recommended  last  month.  A  spokesman  for  the 
Union-Tribune,  Copley  Press  Inc.’s  flagship,  point¬ 
ed  out  that  courts  have  dismissed  about  two-thirds 
of  the  labor  complaints  made  by  the  union,  which 
has  worked  without  a  contract  since  1992. 
i  And  in  Everett,  Wash.,  members  of  the  Team- 
!  sters  local  representing  about  25  delivery  drivers 
i  for  The  Herald,  a  53,082-circulation  daily  owned 
i  by  the  Washington  Post  Co.,  have  voted  to  author- 
i  ize  a  strike.  Publisher  Allen  Funk  said  he  is  confi- 
!  dent  a  strike  will  be  avoided.  11 


Sparking  Seattle  single-copy  sales 


Mariners  hit  for  the  news  cvcie 


BY  JOEL  DAVIS 


SACRAMENTO,  CALIF. 


I  HE  Seattle 
Mariners’  run- 


away  success  on 
tbe  baseball  diamond 
this  season  has  helped 
the  Emerald  City’s  two 
dailies  score  at  the 
newsstand. 

With  baseball  cover¬ 
age  playing  a  big  role. 
The  Seattle  Times'  single¬ 
copy  sales  from  April  to 
July  of  this  year  climbed 
42.71%  —  to  27,691 
from  19,404  —  over  the 
same  four  months  last 
year,  while  the  Seattle 
Post-Intelligencer’s  rose 
14.45%  —  to  27,710 
from  24,212. 

“We  have  the  incred¬ 
ible  luxuiy  of  having 
the  fabulous  Mariners,” 
said  Robert  C.  Blethen, 
the  Times’  vice  presi¬ 
dent  for  corporate 
marketing.  “We  know 
winning  teams  sell 
newspapers,  so  we’ve 
devoted  more  pages  to 


Like  rookie  sensation  Ichiro  Suzuki  and  his  Mariner 
teammates,  newsstand  sales  of  The  Seattle  Times  and 
the  Seattle  Post-Intelligencer  are  off  and  running. 


^  Major  League  Baseball.” 

Baseball  is  not  all 
i  that’s  driving  the  single- 
I  copy  boost  at  the  Times. 

\  The  biggest  key  may  be 
!  the  paper’s  decision  to 
j  cut  the  single-copy  price 
j  to  25  cents  from  50 
i  cents  during  the  strike 
I  that  ended  in  January. 

!  Both  of  the  jointly 
I  operated  dailies  were 


distributed  free  during 
tbe  first  weeks  of  the 
strike,  and  executives 
decided  a  permanent 
price  cut  to  a  quarter 
would  build  Times 
single-copy  sales  after 
the  strike,  luring  back 
readers  who  canceled 
home  delivery. 

“We  saw  tremendous 
interest  in  the  papers 


during  the  strike  when 
we  were  not  charging, 
so  we  started  thinking, 
‘How  can  we  hang  on  to 
that?’”  said  Mei-Mei 
Chan,  vice  president  for 
circulation  at  the  Seattle 
Times  Co.,  which  han¬ 
dles  business  operations 
for  both  the  Times,  daily 
circulation  225,222, 
and  the  P-I,  daily 
circulation  168,951. 

With  the  Times 
converting  to  morning 
publication  in  March  of 
last  year,  Blethen  said, 
the  paper  is  available  at 
Seattle  news  racks  and 
newsstands  by  5:30 
a.m.,  and  that  has 
helped  sales  as  well. 

He  added  that  the  paper 
has  learned  that  single¬ 
copy  buyers  favor  its 
leisure-oriented 
sections:  “We  know 
that  single-copy  buyers 
are  interested  in  sports, 
movies,  and  restaurants 
—  places  to  go,  things 
to  do.”  H 
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^  CALENDAR^"'® 


SEPTEMBER 

Adweek’s 
27th  Annual 
Creative  Seminar, 
Adweek  Conferences, 
Hyatt  Regency  Tamaya 
Resort  and  Spa,  Santa 
Ana  Pueblo,  N.M. 

AAN  Medill 
Alternative 
Journalism  Writing 
Workshop,  Associa¬ 
tion  of  Alternative 
Newsweeklies,  North¬ 
western  University 
Medill  School  of  Jour¬ 
nalism,  Evanston,  Ill. 

Leadership  for 
Middle  Managers, 
American  Press  Insti¬ 
tute,  Thunderbird  Hotel 
and  Conference  Center, 
Bloomington,  Minn. 

Flexo  Users 
Group  Annual 


Meeting,  Newspaper 
and  Publication  Flexo 
Users  Group,  Embassy 
Suites  Hotel  Lincoln, 
Lincoln,  Neb. 

APSU  Annual 
FaU  Confer¬ 
ence,  Association  of 
Publishing  Systems 
Users,  Holiday  Inn 
Grand  Island,  Grand 
Island,  N.Y. 

OCTOBER 

HING  Annual 
Conference, 
International 
Newspaper  Group, 
Renaissance  Dallas 
North  Hotel,  Dallas 

3  0  AASFE  Annual 
”U  Convention, 
American  Association 
of  Sunday  and  Feature 
Editors,  The  Drake, 
Chicago 


4  0  SPJ  National 
”0  Convention, 
Society  of  Professional 
Journalists,  Doubletree 
Hotel  Bellevue, 
Bellevue,  Wash. 

Visual  Edge 
Workshop, 
National  Press 
Photographers 
Association,  Poynter 
Institute  for 
Media  Studies, 

St.  Petersburg,  Fla. 

MAPME  Annual 
Conference 
and  National 
Newsroom  Summit, 
Associated  Press 
Managing  Editors, 
Hyatt  Regency  Hotel, 
Milwaukee 

National 
Computer- 
Assisted  Reporting 


Conference,  National 
Institute  for 
Computer-Assisted 
Reporting,  Loews 
Philadelphia  Hotel, 
Philadelphia 

lAPA  General 
Assembly, 

Inter  American  Press 
Association,  JW 
Marriott  Hotel, 
Washington 

SABEW  Busi¬ 
ness  Reporting 
and  Writing  Con¬ 
ference,  Society  of 
American  Business 
Editors  and  Writers, 
Omni  Ambassador 
East,  Chicago 

NOTE;  To  list  events, 
please  e-mail  to 
calendar@editorand 
publisher.com  or fax 
to  (646)  654-5370. 


loaded’  look  at  teen  drinking 


Times  Union’  focus:  Youthful  readers 


BY  WAYNE  ROBINS 

WHEN  FOUR 

college  stu¬ 
dents  were 
killed  in  an  underage 
drunk-driving  accident 
at  nearby  Colgate 
University  last  fall,  the 
Times  Union  in  Albany, 
N.Y^  knew  it  had  to 
respond  to  the  tragedy  in 
a  special  way.  But  how? 

“We,  the  editors,  were 
all  collectively  stunned 
at  the  senselessness  of  it,” 
said  Jeff  Cohen,  vice 
president  and  editor  of 
the  paper.  Although 
Albany  is  the  state 
capital,  it  is  also  a  college 


town,  gravitational 
center  for  at  least  16  col¬ 
leges  and  universities. 

The  result  was  the 
Aug.  26  edition  of  the 
Times  Union,  in  which 
the  issue  of  underage 
drinking  permeated 
almost  every  section. 

The  centerpiece  was 
“Last  Call,”  a  l6-page 
magazine  supplement 
aimed  at  younger  read¬ 
ers.  It  featured  a  cartoon 
called  “Loaded,”  frank 
profiles  with  occasional¬ 
ly  coarse  language,  and 
vivid  graphics  of  people 
whose  lives  had  been 
drastically  altered  by 


drinking  and  driv¬ 
ing.  Page  One  of 
the  newspaper  had 
more  conventional 
narrative  reporting, 
while  the  weekly 
“Perspective”  section 
“framed  the  intellec¬ 
tual  debate”  over 
what  was  headlined 
“Battle  of  the  Binge.” 

Cohen  is  cautious 
about  assessing 
the  impact  of  the 
papers  blitz.  But 
thousands  of  of  stand¬ 
alone  “Last  Call”  copies 
were  distributed  to  area 
colleges  in  time  for 
c  dentation.  And  R. 
Mark  Sullivan,  president 
of  Albany’s  College  of 
St.  Rose,  ordered  2,000 


of  the  inserts.  He 
planned  to  send  one 
to  each  of  his  students 
—  “with  a  personal 
note  to  carefully  digest 
its  contents,  hopefully 
before  the  next 
occasion  to  drink  is 
planned.”  13 


B-J' DELAYS 
WEBLABNCH 

The  Akron  (Ohio) 
Beacon-Jourral 
has  temporarily 
withdrawn  its 
experimental  CD- 
ROM  edition  and 
delayed  the  launch 
of  its  online  digital 
subscription  format, 
initially  planned 
for  August. 

“This  is  an  ex¬ 
tremely  complicated 
undertaking,  and  we 
want  to  make  sure 
we  do  this  right,” 
Michael  Needs,  tech¬ 
nical  director  of  the 
Beacon-Journal  said 
via  e-mail.  “When 
we  relaunch,  it  will 
be  both  an  online 
edition,  with  sub¬ 
scription  fee,  and  a 
new  CD  version.” 
There  is  currently  no 
timetable  for  the 
launch.  Needs  said. 

-  WAYNE  ROBINS 

MEDIUEFFOBT 

6EISH 

Northytestern 
University 

journalism  professor 
David  Profess  — 
whose  undergraduate 
investigative-reporting 
students  are  credited 
with  freeing  five 
wrongfully  convicted 
prisoners,  including 
three  on  Death 
Row  —  received  a 
$500,000  grant  last 
week  for  his  Medill 
Innocence  Project. 

The  money  came 
from  the  Channel  50 
Foundation,  the 
nonprofit  arm  of 
Chicago  media  owner 
Fred  Eychaner. 

-  MARK  FITZGERALD 
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Gannett  employees  had 
lobbied  for  domestic- 
partner  benefits  as  early 
as  1984.  When  The  Ari¬ 
zona  Republic,  a  Gan¬ 
nett  property  in  Phoenix, 
editorialized  June  9  in 
favor  of  domestic-part¬ 
ner  health  benefits,  some 
employees  asked  why 
their  paper  didn’t  prac¬ 
tice  what  it  preached. 

“I  don’t  know  what 
changed,  but  I’m  very 
happy  that  it  did,”  said 
Elizabeth  Weise,  a  USA 
Today  reporter  who  has 
been  part  of  that  effort. 

A  Gannett  spokes¬ 
woman  said  the 
company  had  fli 


been  discussing  the 
issue  for  years,  but 
other  matters,  such 
as  the  integration  of 
acquisitions,  delayed  a 
decision.  I 


Domestic-partner  benefits 


spokesman  for  Scripps. 

The  National  Lesbian 
and  Gay  Journalists 
Association  (NLGJA) 
applauded  the  moves, 
calling  them  a  step 
toward  fairness  for  all 
employees.  More  than 
half  of  the  100  biggest 
U.S.  newspapers  offer  or 
will  soon  offer  domestic- 
partner  benefits,  accord¬ 
ing  to  the  association. 

The  NLGJA  said 


benefits  available  to  its 
employees’  same-  or 
opposite-sex  partners. 
At  Scripps,  the  ninth- 
biggest  U.S.  newspaper 
company,  the  benefits 
will  be  offered  to  its 
employees’  same-sex 
partners. 

“I  think  it’s  evident 
that  it’s  important  to  of¬ 
fer  this  benefit  to  retain 
and  attract  talented  peo¬ 
ple,”  said  Tim  Stautberg, 


BY  LUCIA  MOSES 

Gannett  Co. 

Inc.  and  the 
E.W.  Scripps  Co. 
will  extend  health  bene¬ 
fits  to  their  employees’ 
domestic  partners  start¬ 
ing  Jan.  1,  following  in 
the  footsteps  of  many 
other  media  companies. 

Gannett,  the  biggest 
U.S.  newspaper  chain 
by  circulation,  will 
make  domestic-partner 


NATIONAL  REPORT 


‘Star  Tribune'  in  the  first  person 

PUBLISHING  A  FIRST-PERSON  ACCOUNT  BY  A 

staffer  might  fly  in  the  face  of  newspaper 
orthodoxy,  but  as  the  Minneapolis  Star 
Tribune  found,  it  can  be  a  hit  with  readers. 

They  responded 
S'  V  by  the  hundreds  to 
«...  ,  “Breathless:  Love  and 
i  a  Grim  Diagnosis," 

^  Jon  Tevlin's  series 

p  about  his  wife  being  in 

a  coma,  which  ran 
='-*C-s/  12-16. 

j  ^  Single-copy  sales 
i  were  up  0.4%  on 
•  the  first  day  and 

'  L*  /  about  0.3%  on  each 
p~fl  of  the  next  four.  The 
5/  paper  is  selling  reprints 
/  for  $5  apiece. 

^■1  “The  lesson  in  all  this 
is  an  ancient  one:  people 
love  a  good  story,  well 
^  told,”  said  Susie  Eaton 
.  Hopper,  assistant  manag- 
.  ing  editor  for  features,  who 
/  hopes  the  paper  will  find 
more  ways  to  connect 
emotionally  with  readers. 

—  Lucia  Moses 


annual  convention  Aug.  24.  Pressly  succeeds 
William  W.  Sutton  Jr.  of  The  News  &  Observer 
in  Raleigh,  N.C.  Bryan  Monroe  of  the  San 
Jose  (Calif.)  Mercury  News,  was  elected  vice 
president  for  print. 

Others  elected  to  two-year  terms  include 
Vice  President  for  Broadcasting  Mike  Wool- 
folk,  WACH-TV,  Columbia,  S.C.;  Secretary 
Gregory  Lee,  The  Washington  Post;  Treasurer 
Glenn  Rice,  The  Kansas  City  (Mo.)  Star;  and 
Parliamentarian  Sharyn  Flanagan,  USA  Today. 

Sutton  will  continue  to  serve  on  the  organi¬ 
zation's  board  of  directors  as  immediate  past 
president.  —  Dwight  Cunningham 


Web-based  ad  system  called  eio  (electronic 
insertion  order)  and  lost  J.C.  Penney  Co.  Inc. 
a  major  advertiser.  —  Joel  Da\ 


Cop  in  ‘Streetwise’  killing  rebuffed 

Former  Chicago  Police  Officer  Gregory 
Becker,  who  is  free  while  he  awaits  retrial 
of  his  involuntary-manslaughter  conviction  in 
the  1995  shooting  death  of  Streetwise 
homeless  newspaper  paper  vendor  Joseph 
Gould,  was  properly  convicted  of  official 
misconduct  in  the  incident,  a  Cook  County 
(III.)  Circuit  Court  judge  has  ruled. 

—  Mark  Fitzgerald 


l^siur 


Help-wanted  index  sticks  at  58 

The  Conference  Board  said  its  Help-Wanted 
Advertising  Index  stood  at  58  in  July, 
unchanged  from  June,  while  its  Consumer 
Confidence  Index  dipped,  suggesting  rising 
unemployment  and  sluggish  consumer 
spending  are  ahead.  The  help-wanted  index, 
a  measure  of  recruitment  ad  volume  at  51 
major  papers,  was  82  a  year  earlier.  —  LM. 


Bouncing  back  in  Boca  Raton? 

The  Boca  Raton  (Fla.)  News  has  been  ailing 
for  years,  but  Neal  Heller,  a  entrepreneur 
who  bought  the  paper  from  Michael  Martin  in 
July,  thinks  he  can  make  it  profitable  by  fall. 

Heller,  the  News'  fourth  owner  in  four  years, 
has  cut  expenses,  folded  a  sibling  society 
monthly  publication,  and  expanded  coverage 
westward.  “This  paper’s  a  sleeping  giant,”  he 
said.  With  its  losing  circulation  streak  and 
competing  chain-owned  papers  nearby,  though, 
he  has  his  work  cut  out  for  him.  —  LM. 


The  Newspaper  Association  of  America 
may  sell  its  troubled  NICC  advertising- 
placement  service  to  The  Associated  Press. 

While  officials  on  both  sides  have  been 
tight-lipped,  Tom  Brettingen,  AP's  director  of 
business  development,  acknowledged  discus¬ 
sions  have  taken  place.  “We  have  talked  over 
the  years,  and  we  continue  to  talk,”  he  said. 
In  recent  months,  NICC  has  scrapped  its 


Metro  launches  its  20th  paper 

Stockholm-based  Metro  International  S.A., 
which  publishes  the  free  Metro  commuter 
newspapers  in  Boston,  Philadelphia,  and 
Toronto,  launched  its  20th  paper  Aug.  27. 

Metro  Directo  will  be  distributed  at  transit 
locations  around  Madrid,  Spain.  —  M.F. 


NABJ  officers  elected  at  confab 

CONDACE  Pressly,  of  WSB  radio  in  Atlanta, 
was  elected  president  of  the  National 
Association  of  Black  Journalists  (NABJ)  at  its 
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AMERICAS  EXTRA 


A  Buenos  Aires  English-language  daily  with  an  improbable  owner 
and  reputation  for  fearlessness  turns  125  years  old  this  month 


BY  MARK  FITZGERALD 

i  CHICAGO 

HE  STORY  GOES  THAT  PeTER 
Manigault,  now  chairman  of  his 
family’s  Evening  Post  Publishing 
1 1  Co.,  was  down  in  Buenos  Aires,  Argentina, 

I  for  the  1968  annual  meeting  of  the  Inter 
1  American  Press  Association.  “Conglomer- 
1  ates”  were  all  the  rage  then,  and  a  business 
!  I  friend  had  planted  the  notion  that  a  chain 
Ij  of  English-lan- 
I !  guage  papers  in 
1  South  America 
; :  might  make  the 
j  beginnings  of  a 

I  respectable  con- 
I  glomerate.  So 
i  one  day  Mani- 
j  I  gault  walked 

I  i  into  the  offices 

I I  of  the  Buenos 

\  Aires  Herald  and 

!  I  walked  out  with 
j  I  a  59.7%  stake  in 
' '  the  new'spaper. 
i  And  that,  they  say,  is  how  the  publisher 

;  of  The  Post  and  Courier  in  Charleston,  S.C., 
ended  up  owning  the  oldest  English- 
‘  language  daily  in  Latin  America,  located 
!  i  4,823  miles  away  as  the  crow  flies. 

I  i  On  Sept.  15,  the  Herald  turns  125  years 

!  old.  It  will  be  celebrated  not  simply  for  its 
longevity  but  also  for  its  strong-willed 
independence  —  a  reputation  consider- 
1  ably  enhanced  because  of  its  Evening  Post 
ownership.  Robert  Cox  was  editor  of  the 
paper  when  the  Charleston  company  took 
j  control.  “I  expected  to  be  fired  immedi- 
1  ately,  of  course,”  he  said.  “But  they  were 
[  I  superb.  They  were  very,  very  supportive.” 

!  j  The  new  owner’s  resolve  was  soon 
I  j  tested  as  the  left-wing  terrorism  in  the 
I  1960s  was  followed  by  a  militaiy  dictator- 
I  ship  that  killed  thousands  during  the 
so-called  “Dirty  War”  of  the  1970s.  Cox 
himself  was  briefly  jailed  for  daring  to 
publish  the  name  of  a  left-wing  guerrilla 
group,  and  finally  forced  to  flee  Argentina 
when  death  threats  began  to  focus  on  his 
family.  The  Herald  remained  an  exception 


1  to  the  rampant  self-censorship  in 
Argentine  papers.  “Never  once  did  they 
say,  you  know,  ‘None  of  the  other  papers 
are  printing  what  you  are,’”  said  Cox,  who 
I  is  now  assistant  editor  of  the  flagship  Post 
\  and  Courier. 

1  Andrew  Graham-Yooll,  now  the 
!  Tfera/tf  s  senior  editor,  was  a  reporter 
!  forced  into  exile  when  his  name  turned 
’  up  on  lists  of  those  to  be  “disappeared.” 

“To  have 
worked  for 
the  Herald  in 
those  years  is 
a  source  of 
pride,”  he  said. 
The  indignities 
continued 
through  the 
generals’ 
disastrous 
1982  Falklands 
War  with 
Britain,  when 
Argentine 
distributors  refused  to  allow  the 
I  English-language  paper  on  newsstands. 

“They  called  it  a  ‘patriotic  gesture,’ 

I  but  our  readers  came  to  the  office  to 
I  buy  a  copy,”  Executive  Editor  Michael 
i  Soltys  said. 

'  While  militaiy  censorship  is  long  gone, 

.  the  3-year-old  recession  has  once  again 
made  a  grim  business  of  newspaper 
I  publishing  in  Argentina.  The  19,000- 
I  circulation  Herald  managed  to  escape 
j  the  worst  of  the  ad  collapse  until  this  year, 
!  Soltys  said,  largely  because  its  traditional 
audience  of  English-speaking  expatriate 
businessmen,  who  left  when  the  economy 
!  soured,  is  being  replaced  by  Argentines 
I  who  want  to  practice  their  English.  The 
paper,  which  managed  to  make  money 
last  year,  likely  won’t  break  even  this  year, 
but  will  probably  increase  circulation. 

The  support  from  South  Carolina 
j  remains  the  same,  however:  In  1998, 

I  the  company  bought  out  the  Rugeroni 
family’s  stake  in  the  Herald,  giving  it 
virtually  100%  ownership.  S 


A  death  foretokf?  Mario  Coelho  de 
Almeida  Rlho,  director  of  the  Brazilian 
semiweekly  newspaper  4  Verdade  in  the 
Rk)  de  Janeiro  suburb  of 
Mag^,  was  shot  eight 
times  and  killed  outside 
his  home  Aug.  16  —  a 
day  before  he  was  scheduled  to  testify 
about  his  reporting  of  local  government 
fraud  in  a  defamation  trial  brought  by  the 
mayor  of  a  nearby  town.  The  Inter  Ameri¬ 
can  Press  Association  (lAPA)  dispatched 
its  rapid-response  unit  of  journalists  to 
investigate  claims  aides  of  the  mayor  tried 
to  bribe  Almeida  to  change  his  testimony. 

...  Alejandra  Matus  returned  to  the  safety 
of  the  United  States  as  her  case  took 
another  Kafkaesque  twist  Aug.  23.  Chile’s 
Supreme  Court  upheld  the  ban  on  “The 
Black  Book  of  Chilean  Justice, ”  despite  the 
repeal  two  months  ago 
of  the  law  that  permitted 
its  censorship  in  April 
1999,  and  another  judge 
refused  to  fully  quash  an  arrest  warrant 
against  her.  Ironically,  she  said,  the  book  is 
an  underground  best-seller:  “The  publisher 
estimates  that  around  130,000  copies 
have  been  sold  on  the  black  market.  It’s  an 
honor. ...  but  I  don’t  get  [any  royalties] 
from  It.”  ...  Manuel  Otero,  editor  of  the 
weekly  La  Voz  de  Vieques,  was  sentenced 
Aug.  14  to  45  days  in  jail  for  participating 
in  a  civii-disobedience  protest  against  the 
U.S.  military’s  use  of  the  Puerto  Rican  is¬ 
land  for  bombing  practice _ lAPA  and 

Paris-based  Reporters 
Without  Borders  protest¬ 
ed  a  wave  of  harassment 
against  independent 
Cuban  journalists.  Three  reporters  —  Jorge 
Olivera  Castillo,  Graciela  Alfonso,  and 
Jesus  Alvarez  Castillo  —  were  beaten  and 
interrc^ed  by  security  agents  in  recent 
weeks,  while  Jadir  Hernandez  Hernandez 
of  the  independent  news  agency  Havana 
Press  was  sentenced  to  house  arrest  Aug. 

5. ...  Conrad  Black,  who  formally  re¬ 
nounced  his  Canadian 
citizenship  in  June,  will 
sell  Hollinger  Interna¬ 
tional  Inc.’s  50%  stake 
in  the  National  Post,  ending  any  possibility 
the  paper  would  run  afoul  of  Canadian 
regulation  against  foreign  ownership  of 
newspapers.  —  Mark  Fitzgerald 
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News  from  news  editor  at  the  Lake  City 
Reporter.  Clark  succeeds  Andy  Hall,  now 
sports  editor  at  The  St.  Augustine  Record. 


IOWA 

Richard  Tapscott  to  managing  editor  for 
news  at  The  Des  Moines  Register  from 
assistant  managing  editor.  Tapscott 
succeeds  Mike  Townsend,  now  executive 
editor  of  The  Burlington  (Vt.)  Free  Press. 
Susan  Patterson  Plank  to  director  of  online 
services  from  director  of  e-business 
development  for  MidAmerican  Energy 
Holdings  Co.  in  Des  Moines. 


NEWSPEOPLE©  EDITORANDPUBLISHER.COM 

COLORADO 

John  Temple 

John  Temple,  48,  president  and  editor  of 
the  Rocky  Mountain  News  in  Denver,  has 
been  named  publisher,  a  title  last  held  by 
Larry  D.  Strutton.  Temple  will  retain  his 
duties  as  president  and  editor,  and  contin¬ 
ue  to  serve  as  the  News'  top  liaison  with  the 
Denver  Newspaper  Agency,  the  business 
arm  of  the  jointly  operated  News  and  Den- 
vei'  Post.  Temple,  who  joined  the  News  in  1992,  became  managing 
editor  in  1995;  \ice  president  and  editor  in  1998;  and  president  in 
January,  when  the  joint-operating  agreement  became  effective. 


BY  JAMIE  SANTO 


MISSISSIPPI 
Truman  Beasley  to  publisher  of  the  Delta 
Democrat  Times  in  Greenville  from 
advertising  director.  Beasley  succeeds 
Rick  Thomason,  now  publisher  of  The 
Destin  Log,  The  Walton  Log,  and  The 
Walton  Sun,  all  Florida  semiweeklies. 


NORTH  CAROLINA 
Ned  Cowan  to  publisher  of  The  Dispatch  in 
Lexington  from  circulation  director  of  The 
Times-News  in  Hendersonville,  effective 
Dec.  31.  Cowan  will  succeed  Joe  S.  Sink  Jr., 
who  is  retiring. 


OKLAHOMA 

Pat  Dennis  to  circulation  director  of  The 
Daily  Oklahoman  in  Oklahoma  City  from 
circulation  manager.  Dennis  succeeds 
Gerald  Beattie,  who  retired  after  40  years 
at  the  paper. 


lance  journalist  and  novelist. 

Ron  Brackett  to  executive  news  editor 
from  news  editor. 


FLORIDA 

Jeanne  Grinstead  to  deputy  managing 
editor  at  the  St.  Petersburg  Times  from 
assistant  managing  editor  for  features. 
Tom  Drury  to  world  editor  from  free- 


Anthony  Clark  to  editor  of  the  Palatka  Daily 


VERMONT 

Kate  Casa  to  managing  editor  of  the 
Brattleboro  Reformer.  She  recently  served 
as  news  editor  and  writer  for  CNN.com 
and  sacbee.com.  The  Sacramento  (Calif.) 
Bee's  Web  site.  Casa  succeeds  Erie  Ebeling, 
who  resigned  in  June. 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  d^iiewi^ap^tiK.v;^^ 


DELAWARE 

to  managing  edi- 
tor  of  The  News 
Journal  in  Wil¬ 
mington  from  managing  editor 
of  The  Indianapolis  Star.  Stovall 
succeeds  Randell  Beck,  now 
executive  editor  of  the  Argus 
Leader  in  Sioux  Falls,  S.D. 


DitVs,  Van  Essen  &  Murray 

1 1 9  E.  Marcy  Street,  Suite  1 00 

Santa  Fe,  New  Mexico  87501 

Tel:  505.820.2700 

Fax;  505.820.2900 

E-mail:  info@dirksvanessen.com 
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J-SMLS.  EXPEL  EEDX 


Requiring  review  of  journalism  projects  imposes  unacceptable 
prior  restraints  -  and  it  cheapens  research  safeguards 


Like  Catholic  schoolchil- 
dren  leaving  a  little  room  for 
guardian  angels,  journalism 
students  returning  to  college 
this  month  should  be  prepared  to  squeeze 
over  in  their  seats  to  accommodate  the 
increasingly  close  scrutiny  of  their  work 
by  the  federally  mandated  institutional 
review  boards  (IRBs)  on  their  campuses. 

Under  federal  law  dating  back  to  1974, 
colleges  and  universities  must  establish 
IRBs  to  ensure  that  any  federally  funded 
research  involving  human  beings  is 
conducted  safely  and  with 
the  hilly  informed  consent  It’s  tim 

ofits  subjects.  Congress  „  , 

back  then  was  motivated  by  lOF  J  OUl 

revelations  of  tbe  horrihc  3.Cd.d6Tl 

four-decade-long  Tuskegee, 

Ala.,  syphilis  study  in  which  OH  CV0I 
researchers  simply  watched  Cllt  t 

and  took  notes  as  399  black 
men  were  allowed  to  sicken  to  theii 

and  die  without  being 
offered  a  cure.  The  recent  death  of  volun¬ 
teer  Ellen  Roche  during  an  irresponsible 
asthma  study  at  Johns  Hopkins  University 
demonstrates  the  serious  and  continuing 
need  for  oversight  of  medical  research. 

But  campus  IRBs  these  days  are  focusing 
more  and  more  on  research  that  comes  out 
of  classes  in  anthropology,  sociology  —  and 
journalism.  One  reason  is  the  natural  ten¬ 
dency  of  federal  regulations  to  bloat.  Others 
have  more  to  do  with  the  love  of  commit¬ 
tees,  petty  rules,  and  interdepartmental 
squabbling  that  flourishes  in  the  groves  of 
academe.  When  the  American  Association 
of  University  Professors  reported  on  IRBs 
earlier  this  year,  it  found  schools  typically 
claim  sweeping  rights  to  pass  on  any 
research  involving  humans,  whether  the 


It’s  time 
for  journalism 
academics 
on  every  campus 
to  cut  the  cord 
to  their  IRB. 


federal  government  is  paying  for  it  or  not. 

Journalism  reseiu'ch  is  never  funded  by 
the  federal  government,  and  poses  no 
conceivable  physical  or  mental  harm  to 
humans.  Yet  j-school  teachers  and  students 
so  far  are  either  acquiescing  meekly  to  their 
new  overseer  —  or,  more  often,  enthusiasti¬ 
cally  participating  in  their  campus  IRB. 

One  who  chose  to  resist  is  Reuters  corre¬ 
spondent  Michael  Carney,  who  this  spring 
was  finishing  up  graduate  studies  at  the 
University  of  Missouri.  His  final  project 
involved  interviewing  journalists  about  the 
effects  of  presidential 
polling  on  news  coverage. 

I .  In  the  cloisters  of  acade- 

lUllSm  niia,  it  was  unacceptable 

because  Camev’  w  as  not  re¬ 
quiring  “research  subjects” 
campus  to  sign  consent  forms.  “I 
0  cord  should  never  have  asked 

permission.  It’s  like  getting 
[RB.  a  federal  license  to  practice 

journalism,”  he  told  E&P 
earlier  this  year.  The  IRB  said  he  could 
proceed  as  long  as  he  advised  interviewees 
to  contact  the  board  for  information  on 
human-subject  research.  When  Camev'  nat¬ 
urally  refused  that  condition,  he  was  told  he 
was  violating  federal  and  state  law  by  con¬ 
ducting  unauthorized  research.  IRB  offi¬ 
cials  finally  backed  off  when  reporter  Marv’ 
Jo  Feldstein  covered  the  controversv’  in  the 
Columbia  Missourian,  proving  yet  again 
another  journalism  h>-pothesis:  Academic 
nonsense  cannot  survive  public  exposure. 

Working  journalists  don’t  ask  federal 
permission  to  report,  and  journalists  in 
classrooms  oughtn’t  to  seek  Washington's 
OK  to  proceed  with  research.  It’s  time  for 
journalism  academics  on  every  campus  to 
cut  the  cord  to  their  IRB. 
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luston  Chren$cte:  The 
I  of  Print  and  Online 


Keep  that  classified:  Jack  Sweeney  (standing)  with  Ad 
Director  Bill  Offill,  reviewing  one  of  their  many  targeted, 
publications.  Another  major  Chronicle  initiative  gaining  wide 
attention  is  sponsored  career  fairs,  such  as  the  one  pictured 
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JOB  FAIRS 


BY  LUCIA  MOSES 

JACK  Sweeney  thought  he  knew  newspaper 
advertising  better  than  most,  but  even  he  was  caught 
off  guard  when  the  Internet  arrived  in  full  force  in  the 
mid-1990s.  “Everyone  was  just  going  bonkers,”  he 
recalls.  Then  vice  president  and  general  manager 
at  the  Houston  Chronicle,  he  worried,  too,  that  this  new 
phenomenon  would  steal  share  from  his  paper,  especially  in 


...  to  the  big  classified 
slump,  according  to 
Jack  Sweeney  of  the 
‘Chronicle,’  and  many 
of  his  peers  agree 
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held  their  own  throughout  the  slump, 
recruitment  ad  spending  has  shriveled. 
Some  metro  dailies,  whose  help-wanted 
sections  swelled  with  high-tech  employ¬ 
ment  ads  last  year,  are  now  experiencing 
as  much  as  50%  drops,  year  over  year,  in 
help-wanted  ad  revenue. 

If  it  were  just  the  economy,  newspapers 
could  comfort  themselves  with  thoughts 
of  an  eventual  recovery.  With  the 
slowdown  taking  most  of  the  blame  for 
the  recruitment  classified  falloff, 
newspapers,  ■with  their  immense  local 
reach,  would  attract  those  dollars  again 
when  the  economy  picks  up. 

But  growth  may  not  be  as  strong  next 
time.  Miles  E.  Groves,  a  newspaper 
consultant  and  former  chief  economist  for 
the  Newspaper  Association  of  America, 
says  that  in  the  next  few  years  demand  for 


labor  will  slacken  and  online  job  sites  such 
as  Monster.com  will  gain  acceptance, 
resulting  in  slower  recruitment  ad  growth 
for  newspapers.  “I’m  not  confident  we  can 
sustain  this  growth  model  in  the  next  10 
years  as  we  did  over  the  last  10,”  he  says. 

Even  as  newspapers  watched  their 
help-wanted  ad  revenue  skyrocket  in 
recent  years,  they  may  have  lost  share  in  a 
category  where  they  once  enjoyed  a  near¬ 
monopoly.  Merrill  Lynch  aneilyst  Lauren 
Rich  Fine  believes  that  as  much  as  25%  of 
today’s  newspaper  classified  decline  isn’t 
related  to  the  economic  cycle. 

Newspaper  classified  ad  volume  has 
historically  kept  pace  with  gross  domestic 
product,  but  in  1999  and  2000  the  two 
diverged.  The  split  came  when  the  tight 
labor  market  was  driving  employers  to 
avenues  other  than  newspapers  to  fill 


classifieds,  but  Sweeney  didn’t  wait  to  see 
what  would  happen. 

Under  his  leadership,  the  paper 
expanded  its  fleet  of  classified  products, 
ranging  from  TV  programming  to  online 
services  to  job  fairs.  Sweeney,  now  presi¬ 
dent  and  publisher,  calls  the  approach  the 
“marketing-solution  business.”  The  payoff 
has  been  evident  this  year,  as  the  Chronicle 
has  so  far  avoided  the  steep  classified 
declines  that  other  papers  have  suffered. 

Competitive  thinking  runs  deep  in 
Jack  Sweeney.  He  comes  from  a  tough 
sales  background,  having  worked  in 
the  1960s  and  ’70s  as  an  automotive-ad 
salesman  at  The  Washington  Post,  when 
the  nation’s  capital  had  three  newspapers. 
He  went  on  to  sell  for  two  other  competi¬ 
tive  papers  —  The  Times  in  Trenton,  N.J., 
and  the  Boston  Herald  —  before  arriving 
in  Houston  in  1980. 

Now  his  classified  approach  with  the 
Chronicle  has  made  it  something  of  an 
industry  model.  “They’re  innovative  and 
creative,”  s&ys  Atlanta  Journal- 
Constitution  Classified  Director  C.  Dean 
Welch,  who  is  considering  using  some  of 
Houston’s  ideas  in  his  own  shop.  “[The 
Chronicle~\  has  really  concentrated”  on 
help-wanted  ads,  he  says,  “and  I  think 
that’s  what  has  to  be  done  right  now, 
because  it’s  probably  the  category  where 
we  have  the  least  solid  relationship.” 

Wanted  in  Tejcas 

With  newspapers’  most  profitable 
revenue  category  now  also  bigger  than 
ever,  Houston’s  experience  is  especially 
relevant.  Classifieds  represented  more  than 
40%  of  total  newspaper  ad  revenue  last 
year,  up  from  28.5%  two  decades  earlier. 
The  category  ’s  highly  cyclical  nature  means 
greater  exposure  for  newspaper  profit,  as 
publishers  are  now  painfully  aware. 


became  one  of  the  first  newspapers  to 
accommodate  potential  clients’  busy 
schedules  by  keeping  its  classified 

a  phone  lines  open  24  hours  a 
day,  seven  days  a  week.  The 
Chronicle  contracts  with 
Classifieds  Plus,  which  picks 
up  calls  after-hours  at  its  call 
center  in  Buffalo,  N.Y. 

In  another  example  of 
aggressiveness,  the  Chronicle 
assigned  its  first  outside  sales 
rep  to  go  after  legal  ads.  Like 
a  lot  of  papers,  the  Chronicle 
took  legal  ads  for  granted 
until  Texas  lawmakers  proposed  two 
bills  last  spring  to  let  local  governments 
publish  public  notices  on  the  Internet 
instead  of  in  the  newspaper.  The  bills 


IT’S  THE  MAJOR  ATTENTION  THE 

Houston  Chronicle  pays  to  mino 
categories  such  as  private-party 
advertising  that  is  attracting 
notice  from  its  peers.  As  a 
percentage  of  profit,  private- 
party  classifieds  are  hardly 
big  moneymakers.  But  H 

consider  what  they  attract  in 
readers  and  bigger  classified 
advertisers,  and  private-party 
ads  start  looking  pretty  big. 

While  they  probably  con-  0j||  q 

tribute  only  5%  of  all  classi-  the  5%  solution, 
fied  revenue,  private-party 
ads  are  the  “editorial  content”  of  the 
Houston  Chronicle's  classified  section. 
Advertising  Director  Bill  Offill  explains. 

“If  we  don’t  have  the  private-party  ads. 


Part  of  the  problem  is  that  help-wanted, 
which  of  the  three  main  segments  is  under 
the  heaviest  attack  from  online  competi¬ 
tors,  has  grown  in  terms  of  its  share  of  clas¬ 
sifieds.  While  auto  and  real-estate  ads  have 


we  start  to  lose  from  the  auto  dealers,” 
he  says.  “I  know  if  I  keep  private-party 
strong,  classifieds  will  be  strong.” 
That’s  why  the  Chronicle  this  spring 


failed  to  pass,  but  the  issue  is  expected 
to  be  revived,  Offill  says,  and  smaller 
papers  are  vying  for  the  business,  too. 

—  Lucia  Moses 
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Changing  the  classified  culture 

The  burning  question  for  classified 
ad  directors  is:  How  will  they  increase 
share  when  recruitment  dollars  start  to 
flow  again? 

In  the  Houston  Chronicles  case,  the 
answer  has  been  to  create  products 
outside  the  newspaper  to  capture  dollars 
that  would  otherwise  go  to  competitors. 
Today,  20%  of  its  recruitment  revenue 
comes  from  outside  the  newspaper, 
providing  a  cushion  against  tumbles  in  the 
economy.  In  the  first  half  of  this  year,  the 
Chronicle,  which  is  privately  owned  by  the 
Hearst  Corp.,  was  down  about  12%  in 
newspaper  help-wanted  revenue  —  but 
down  only  9%  in  overall  help-wanted 
revenue,  Sweeney  says. 

A  first  step  was  changing  the  classified 
culture.  Realizing  that  the  paper  could  no 
longer  get  by  taking  ads  over  the  phone, 
Sweeney  tapped  Bill  Offill,  then  manager 
of  retail  sales,  to  inject  some  of  the  retail 
culture  into  classified  sales.  Offill  became 
classified  manager  in  1994  and  since  has 
risen  to  the  post  of  advertising  director 
with  responsibility  for  classifieds. 

Sweeney  learned  early  on  in  his  career 
that  a  newspaper  could  gain  an  edge  on  the 
competition  by  serving  the  advertiser’s 
overall  marketing  needs,  rather  than  sell 
against  the  competing  paper.  “You  didn’t 
even  talk  about  the  other  paper,”  he  says. 


notes  in  the  “Newspaper  Industry  Primer” 
(fifth  edition),  a  Merrill  Lynch  research 
report,  that  most  didn’t  seem  to  increase 
their  spending  with  newspapers. 

Moreover,  after  years  of  increasing 
advertising  rates  faster  than  inflation, 
newspapers  also  seem  to  be  running  out 
of  pricing  power.  Data  provided  by  four  of 
the  biggest  public  newspaper  companies, 
according  to  the  Merrill  Lynch  report, 
suggest  that  newspapers  are  discounting 
to  maintain  volume.  Any  time  there’s 
competition  in  a  category.  Fine  says,  “It 
does  tend  to  affect  pricing.” 


He  brought  that  approach  to  the 
Chronicle,  starting  with  direct-marketing 
services  for  retail  advertisers  and  gradually 
applying  the  same  principle  to  classifieds. 
Today,  the  paper  creates  direct-mail  pieces 
that  can  be  delivered  in  a  variety  of  ways 
and  to  zones  down  to  the  carrier-route 
level.  The  idea,  Sweeney  says,  was  to  offer 
advertisers  “as  many  turnkey  services  as 
we  could,  and  come  up  with  a  one-stop 
shopping  approach  for  all  their  needs.” 

The  Internet’s  arrival,  however,  lit  a  fire. 
Like  other  metro  dailies,  the  Chronicle 
used  to  be  the  locally  dominant  source 
for  help-wanted  advertising.  It  formerly 
carried  120  pages  of  job  ads  on  Sunday, 
making  it  the  biggest  help-wanted  section 
in  the  country,  by  Sweeney’s  calculation. 
These  days,  the  Sunday  employment 
section  is  down  to  about  55  pages. 

As  the  paper’s  rates  rose,  most  of  the 
market’s  blue-collar,  clerical,  and  other 
hourly  employers  withdrew  their  business. 
For  those  categories,  the  Chronicle 


publishes  “The  Employment  Resource.” 
Employers  pay  roughly  a  fifth  of  the  cost  of 
an  ad  in  the  daily  to  advertise  in  this  free¬ 
bie,  and  get  a  line  ad  in  the  newspaper.  For 
health-care  employers,  the  paper  started  a 
niche  magazine,  “Health  Care  Professional 
Update,”  that’s  mailed  to  health-care  work¬ 
ers.  “The  vision  is  to  be  the  recruitment 
source  in  Houston  —  and  to  do  that,  you 
can’t  be  a  one-trick  pony,”  Offill  says. 

Online,  the  Chronicle  launched  Houston 
eRecruiter,  a  job-matching  service  designed 
to  reach  the  highly  sought  passive  as  well  as 
active  job  seekers.  Early  this  year,  the  paper 
teamed  up  with  city,  community,  and  busi¬ 
ness  leaders  to  launch  HoustonJobCentral- 
.com,  a  jobs  portal  that  links  to  eRecruiter. 

A  major  job  action 

Offill’s  efforts  went  beyond  print  and 
online.  Figuring  the  Chronicle  had  the 
resources  and  marketing  ability’  to  do  a 
better  job  than  outside  companies,  he 
started  Employ  Houston  Career  Fairs, 


NORTH  AMERICAN  JOURNALIST  EXCHANGE 

CANADA  -  MEXICO  -  UNITED  STATES 
YEAR  9 

APRIL  -  JUNE  2002 

The  Institute  of  International  Education,  an  independent  educational  exchange  agenc\  with  over  80  years  of  experience, 
announces  the  North  American  Journalist  Exchange  program  for  Canadian.  Mexican  and  US  Journalists.  The  program  is 
sponsored  by  The  Freedom  Forum,  a  nonpartisan  international  foundation  dedicated  to  free  press,  free  speech  and  free 
spirit  for  all  people.  Through  the  program  journalists  from  each  of  the  three  countries  will  sharpen  their  reporting  skills,  study- 
key  issues  in  North  American  international  relations,  and  obtain  first-hand  experience  in  another  country. 

Recipients  of  the  all-expense-paid  fellowships  will  spend  three  months  in  the  North  American  host  country  of  their 
choice  on  assignment  to  a  newspaper  or  periixiicai.  They  will  be  provided  with  facilities  to  enable  them  to  research  and  write 
stories  of  their  choice  for  their  home  publications. 


1 .  At  least  three  years  of  professional  experience  as  a  print  journalist  {newspaper  or  peritxlical ). 

2.  Current  employment  (mid-career  level)  with  an  independent  media  organization.  The  employer  must  support  the  applicant's 
participation  in  the  program,  continue  salary  during  the  fellowship  and  guarantee  continued  employment  on  return. 

Note:  Applications  from  free-lance  journalists  will  also  be  considered  if  they  are  affiliated  with  an  independent  media 
organization. 

3.  A  personal  commitment  to  a  career  in  journalism. 

4.  Good  to  excellent  command  of  the  language  of  the  host  country. 

The  deadline  for  receipt  of  completed  applications  is  November  .30. 2IX)1 .  Applications  are  available  for  downloading 
from  the  Institute  of  International  Education’s  website,  at  the  following  address:  http://www.iie.org  pgms  na|e 
For  further  information,  and  to  obtain  an  application,  please  contact: 

Christa  Sanders.  Manager.  North  American  Journalist  Exchange 
Institute  of  International  Education 
809  United  Nations  Plaz.a.  New  York.  NY  UX)17-3580 
Tel:2I2-984-.S390  •  Fax:212-984-5393  •  E-mail:csanders(g'iie.org 


www.edltorandpublisher.com 
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now  one  of  the  biggest  names  in  local  job 
fairs,  with  15  scheduled  this  year.  “There’s 
nobody  that  has  more  job  fairs  than  the 
Houston  Chronicle,"  says  Darrell  Miles, 
supervisor  of  business  services  for  local  job 
placement  agency  Houston  Works,  which 
has  participated  in  the  fairs. 

For  TV  viewers,  the  Chronicle  does 
a  one-hour  morning  recruitment 
program  on  PAX  49  called  Jobs  TV. 

The  Chronicle  partnered  with  Digital 
Media  Classifieds,  a  video-production 
company  that  takes  nevrepaper  ads 
from  papers  such  as  The  Arizona 
Republic  in  Phoenix  and  The  San 
Diego  Union-Tribune,  surrounds  them 
with  graphics,  sound,  and  elfects,  and 
puts  them  on  local  TV.  The  program 
sells  out  every  week,  Offill  says. 

Of  course,  products  don’t  sell 
without  the  right  people  behind 
them,  and  Offill,  borrowing  from  his 
retail  background,  assigned  several 
staffers  to  outside  sales  in  recruitment. 
The  face-to-face  contact  has  paid  off. 

“You  take  time  to  consult  with  someone, 
you’re  going  to  get  a  return,”  he  explains. 

The  total-market  approach  is  scoring 
with  employment  agencies.  Houston- 
based  Link  Staffing,  a  blue-collar 


placement  firm,  is  scheduled  to  spend 
$85,000  with  the  Chronicle  this  year, 
double  what  it  spent  two  years  ago,  as  it 
complements  its  in-paper  ads  with  job 
fairs,  direct  marketing,  and  the  free  job 
paper,  “The  Employment  Resource.”  Link 


Screening  applicants:  The  Chronicle’s  “Jobs  TV”  surrounds 
its  classifieds  with  graphics,  sounds,  and  special  effects. 


something  is  better  than  nothing:  “You’re 
not  going  to  get  the  same  margin  on  a 
minimum-wage  job  that  they’re  advertis¬ 
ing  in  a  free-rack  publication  ...  but  you’re 
not  getting  that  ad  in  the  paper.” 

The  Internet  hasn’t  been  as  competitive 
for  automotive  and  real-estate 
classifieds  as  it  is  for  recruitment. 
The  Chronicle  has  nevertheless 
taken  the  same  broad  appro2ich  in 
those  areas,  with  freebie  car  and 
home  publications,  direct-market¬ 
ing  services,  and  online  compo¬ 
nents.  Offill  believes  the  printed 
newspaper  will  remain  strong  in 
those  categories,  but  with  online 
car  and  real-estate  sites  proliferat¬ 
ing,  he’s  not  taking  any  chances. 
Online,  his  strategy  is  to  make  the 
paper’s  listings  as  complete  as 
possible  and  surround  them  with 
search  and  financial  features. 


Staffing  still  lists  jobs  in  the  Chronicle, 
but  it  likes  the  freebie’s  lower  rates  and 
ability  to  reach  nonsubscribers,  says  Amy 
Maxwell,  marketing  manager. 

Such  ancillary  products  generally  don’t 
make  up  completely  for  declines  in  the 
highly  profitable  classified  advertising  in 
the  daily  newspaper.  As  Offill  sees  it. 


000  National  Press  Foundation 

MUSEUMS  AND  THEIR  IMPACT 

A  Free  Four-day  Seminar  for  Journalists,  In  the  Center  of  Washington,  D.C. 

November  4-7,  2001 

1 5  Expenses-Paid  Fellowships  Available 

Museums  for  sports,  for  musical  trends,  for  arts  and  cultural  artifacts  of  just  about  any  kind  seem  to  be 
popping  up  everywhere.  This  remarkable  increase  in  traditional  and  non-traditional  museums  poses 
questions  for  communities,  governments  and  citizens  about  what  Americans  feel  is  worth  saving,  and 
ways  of  exhibiting  it  and  paying  for  it.  The  NPF  is  offering  15  fellowships,  including  airfare,  hotel  and 
most  meals,  to  competitively  selected  journalists  for  this  program  in  Washington  from  November  4-7. 
Speakers  will  include  experts  on  a  variety  of  museum-related  topics.  This  seminar  will  take  advantage 
of  Washington’s  many  museums  and  will  interest  journalists  who  cover  both  hard  and  feature  news. 
Topics  being  considered: 

•  The  role  of  museums  in  community  development 

•  What  does  it  take  to  make  a  museum 

•  Museums  and  education 

•  Fundraising  and  independence 

•  Cultural  tourism 


'  Appraising  art 
’  Museum  design 
’  Gallery  vs.  museum  vs.  archive 
’  Politics  and  the  arts 


There  is  no  application  form.  You  can  apply  by  mail,  e-mail  or  fax.  To  apply,  send  a  letter  stating  why 
you  wish  to  attend,  a  letter  of  support  from  your  supervisor,  a  brief  bio,  and  a  clip  or  audio  or  VHS  tape 
(if  you’re  an  editor  send  a  sample  of  work  you’ve  edited).  Applications  will  not  be  returned.  Applications 
must  be  received  by  5  p.m.  Sept.  21.  Send  applications  to  National  Press  Foundation,  Museums, 

121 1  Conneaicut  Ave.,  NW,  Suite  310,  Washington,  D.C.  20036.  E-mail  is  npl@nationalpress.org. 

Fax  is  202-530-2855.  Call  for  information  at  202-721-9106.  Latest  details  always  on  our  web  site, 
www.nationalpress.org. 

This  program  is  underwritten  by  a  grant  from  the  KipUnger  Foundation 

The  National  Press  Foundation  is  a  non-profit  educational  foundation. 


The  power  play 

Certainly,  the  relatively  strong  local 
economy  has  helped  the  Chronicle's 
classified  performance.  Houston,  shielded 
by  its  strong  energy  sector,  came  late  to  the 
downturn.  Recently,  however,  employment 
growth  slowed,  and,  with  it,  recruitment 
spending.  In  the  first  half  of  this  year, 
Sweeney  says,  total  Chronicle  ad  revenue 
declined  3.5%  to  4%,  while  the  overall 
newspaper  industry  was  down  6.5%.  (He 
declines  to  provide  the  revenue  numbers.) 

But  far  from  pessimistic,  Sweeney 
views  the  downturn  as  an  opportunity  to 
get  a  bigger  piece  of  the  advertising  pie. 
Although  the  paper  has  had  to  slash 
expenses  in  recent  months,  he  aims  to 
increase  its  share  of  local  ad  spending  to 
30%  from  28%  in  the  next  three  years. 

The  Chronicle  has  been  the  only  news¬ 
paper  game  in  town  since  the  Houston 
Post  folded  in  1995,  and  it  would  be 
natural  for  complacency  to  set  in.  To  keep 
staff  motivated,  Sweeney  has  increased 
the  portion  of  pay  for  certain  ad  reps  tied 
to  market  share.  He  gets  in  the  trenches 
himself,  as  one  of  those  rare  big-city 
publishers  who  goes  on  sales  calls. 

“You’ve  got  to  create  a  sense  of 
urgency,”  says  Sweeney.  “You’ve  got  to 
create  new  bogeymen.” 

It’s  a  philosophy  Sweeney  worries  his 
peers  haven’t  embraced.  The  common 
complaint  he  hears  is:  “The  economy’s 
down,  what  do  you  expect  me  to  do?” 
Newspapers  should  “take  advantage  of 
this  downturn  to  really  be  aggressive,” 
he  says,  “and  I’m  not  sure  we  [as  an 
industry]  are  doing  that.”  11 
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MARKET  PROFILE 


Focus  ON 

Dallas-Fort  Worth 


Newspapers  and  spot  TV  have  swapped  the  lead  in  the  DFW  ad  market  the  last  couple  of  years. 


In  the  race  for  ad  dollars 


B Dfl  HR  1  ON  ALL 


Its  ‘Dallas  Morning  News’  and  WFAA-TV  lead  field  of  contenders, 
with  Knight  Ridder’s  ‘Fort  Worth  Star-Telegram’  back  in  the  pack 

BY  EILEEN  DAVIS  HUDSON  AND  MARK  FITZGERALD 

From  its  origins  as  a  cow  town  to  its  days  as 
center  of  the  American  Oil  Patch,  the  Dallas-Fort 
Worth  market  has  known  many  booms  and  busts. 
What  it’s  going  through  now,  though,  is  an  unfamil¬ 
iar  combination  of  the  two. 

Despite  a  sharp  downturn  this  year  in  the  high-technology  ^ 
sector,  one  of  its  primary  industries,  the  Dallas-Fort  Worth 
area  remains  on  a  steady  growth  track.  Even  with  widespread  ^ 

layoffs  at  companies  along  the  Telecom  |  Vaquero,  a  525-acre  golf  community 
Corridor  in  the  region’s  northwestern  1  with  335  homes  priced  at  $800,000 

suburbs  and  rising  office  vacancy  rates,  |  and  above, 

unemployment  remains  relatively  low  and  |  Knight  Bidder  owns  the  Fort 
the  housing  market  is  solid.  Residential  j  Worth  Star-Telegram,  but  Dallas  is  a 
projects  planned  or  under  development  in  Belo  town.  Its  ABC  affiliate  WFAA-  "R 


ranked  seventh  —  and  among  the  most 
competitive  —  in  the  nation.  The  Dallas 
Morning  News  serves  as  Belo’s  anchor 
for  a  print  operation  that  includes  the 
suburban  daily  Denton  Record-Chronicle, 
semiweekly  papers  in  Louisville  and 
Grapevine,  and  a  bilingual  weekly. 

La  Fuente,  that  is  mailed  every  Wednes¬ 
day  to  108,103  Latino  households  in  the 
circulation  area. 

“TTiey  have  their 
fingers  in  pretty  much 
everything,”  said  Randy 
Roberson,  president  of 
Dallas-based  RL 
I  Roberson.  Among  his  ad  agency’s  clients  is 
the  big  builder  Marlowe  Homes.  “As  far  as 
being  able  to  target  a  specific  area,  you  can 
buy  into  that  area  —  but  you’re  still  going 
through  The  Dallas  Morning  News.  They 
pretty  much  dominate  the  rates,  dominate 
I  the  placement  as  far  as  that  goes,  and  domi- 
!  nate  the  [print]  market,”  Roberson  added. 

But  ad  linage  at  the  Belo’s  flagship 
j  MomingiVea^s  has  been  hit  hard  by  the 
i  slowdown.  In  July,  retail  advertising  was 
I  down  10.8%,  year  over  year;  total  full-run 
i  advertising  including  supplements  was 
I  down  15.1%;  and  classified  volume  was 
1  down  19.3%,  with  losses  especially 
I  pronounced  in  the  employment  category, 
i  “That  statistical  report  tells  you  just  about 
j  everything  you  ne^  to  know  about  the 
I  market,”  said  James  M.  Moroney  III,  who 
!  was  named  MorramgiVira^s  publisher  and 
I  CEO  in  May. 

j  One  bright  spot  in  classified  is  automo- 
I  five,  which  the  paper  expects  to  end  this 
I  year  up  over  2000.  To  boost  employment 
classified,  Moroney  said,  the  Morning  News 
j  and  Belo’s  TV  station  are  making  major 
j  commitments  to  the  CareerBuUder  Inc. 

:  online  recruiting  venture  between  Knight 
I  Ridder  and  Tribune  Co.  This  month,  the 
News  employment  section  will  be  rede- 
I  signed  to  display  the  CareerBuUder  logo 
I  and  colors.  “When  this  section  front  comes 


layoffs  at  companies  along  the  Telecom  |  Vaquero,  a  525-acre  golf  community 
Corridor  in  the  region’s  northwestern  1  with  335  homes  priced  at  $800,000 
suburbs  and  rising  office  vacancy  rates,  |  and  above, 
unemployment  remains  relatively  low  and  J  Knight  Ridder  owns  the  Fort 
the  housing  market  is  solid.  Residential  j  Worth  Star-Telegram,  but  Dallas  is  a 
projects  planned  or  under  development  in  j  Belo  town.  Its  ABC  affiliate  WFAA- 
the  Dallas-Fort  Worth  metro  area  include  I  TV  is  the  top  biller  in  a  market  that  is 


AD  SPENDING  BY  MEDIA 

DALLAS-FORT  WORTH 

Jan.-DK.  2000  Jaa.-Dec.  1999 
Local  Newspaper  $488,193,780  $475,664,190 

Spot  TV  $497,859,503  $445,114,670 

Spot  Radio  $258,122,440  $244,665,820 

Local  Magazine  $47,340,000  $49,278,820 

FSI  Coupon**  $19,035,720  $16,789,620 

Total*  $1,310,551,443  $1,231,513,120 

fipfcsonts  iMte  ffiMSiind  Iw  MM 
**FSI  (FfctsBMf  iRSort)  CoifSR  irM  M  RKhaiitf  PMis  Mrilt 
Source:  Nielsen  hlonitDr-Plu$ 


Local  Magazine 
FSI  Coupon** 
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out,  itil  show  we’re  serious  about  employ¬ 
ment  and  are  looking  to  more  ways  to  serve 
clients  in  this  category,”  Moroney  said. 

For  all  its  worth 

The  other  big  daily  paper  in  the  market 
is  Knight  Kidder’s  Fort  Worth  Star- 
Telegram,  which,  like  the  Morning  News,  is 
e.xperiencing  flat  circulation  growth.  The 
Morning  News’  circulation  (from  Monday 
to  Thursday)  for  the  six  months  ended 
March  31  was  500,357,  up  fractionally 
from  the  same  period  a  year  earlier,  and 
782,748  on  Sundays,  flat  compared  to  the 
prior  year.  The  Star-Telegram’s  circulation 
(from  Monday  to  Thursday)  in  the  same 
period  was  230,918, 
up  1.2%  from  the  year 
before.  The  paper’s 
Sunday  circulation  of 
334,104  w'as  flat. 

Both  papers  intro¬ 
duced  major  redesigns 
three  weeks  ago.  On 
Aug.  12,  the  S-T,  which 
switched  to  a  narrower 
50-inch  web  width  last 
April,  introduced  a 
redesign  that  includes  a 
new  body  typeface  and 
revamped  section  fronts. 

The  redesign  was  the 
paper’s  second  signifi¬ 
cant  makeover  in  the 
past  three  years.  Jim 
Witt,  S-T  vice  president 
and  editor,  said  the 
paper  initially  planned 
to  have  the  redesign 
coincide  with  the  switch 
to  the  narrower  width. 

When  the  new  press 
equipment  became 
available  sooner  than 
expected,  the  S-T  opted 
to  move  ahead  with  the  resizing. 

Witt  said  the  decision  to  switch  to  the 
narrower  width  ahead  of  schedule  saved 
the  paper  an  additional  7%  on  its 
newsprint  cost  this  year.  He  also  said 
the  paper  is  restoring  some  editorial 
space  that  was  cut  back  when  the  paper 
went  down  in  size.  For  example,  the 
5-rhas  added  pages  to  its  tabloid 
sections  —  the  paper  publishes  four  or 
five  tab  pullouts  a  week. 

Also  as  part  of  the  redesign,  the  S-T 
converted  three  neighborhood  news 
sections  from  tabloid  to  broadsheet.  On 
the  advertising  front,  Witt  said  that  while 
local  retail  advertising  has  been  strong. 


the  classified  help-wanted  category 
continues  to  trend  down. 

The  day  after  the  debut  of  the  S-T s  new 
look,  the  Morning  News  introduced  the 
final  elements  of  its  redesign.  On  his  Web 
site,  the  lead  designer,  Chicago-based  Ron 
Reason,  said  the  redesign  introduced  not 
only  new  fonts  and  typefaces  but  an 
improved  approach  to  packaging  and  pres¬ 
entation,  and  a  reorganization  of  the  staff. 

Both  papers  once  published  separate 
newspapers  to  compete  for  readers  in  the 
Mid-cities  region  between  Dallas  and 
Fort  Worth.  In  April,  however,  Belo 
pulled  the  plug  on  its  5-year-old  stand¬ 
alone  Arlington  edition,  which  became  a 


NEWSPAPERS: 
THE  ABCS 

Daily 

Circulation 

Sunday 

Circulation 

Daily  Market 
Pamtration 

Sunday  Market 
Penetration 

Dallas  County:  791,502  Households 

The  Dallas  Morning  News 

258,489 

403,113 

32.7% 

50.9% 

Fort  Worth  Star-Telegram 

4,355 

6,171 

0.6% 

0.8% 

Tarrant  County:  538,617  Households 

The  Dallas  Morning  Hews 

39,479 

61,641 

7.3% 

11.4% 

Fort  Worth  Star-Telegram 

184,324 

266,791 

34.2% 

49.5% 

Parker  County:  31,262  Households 

The  Dallas  Morning  News 

825 

1,447 

2.6% 

4.5% 

Fort  Worth  Star-Telegram 

7,263 

12,319 

23.2% 

39.4% 

Collin  County:  182,471  Households 

The  Dallas  Morning  News 

55,622 

94,789 

30.5% 

51.9% 

Johnson  County:  42,660  Households 

The  Dallas  Morning  News 

944 

1,783 

2.2% 

4.2% 

Fort  Worth  Star-Telegram 

9,971 

18,385 

23.4% 

43.1% 

Kaufman  County:  23,981  Households 
The  Dallas  Morning  News 

5,395 

10,688 

22.5% 

44.6% 

Ellis  County:  36,308  Households 

The  Dallas  Morning  News 

7,683 

15,296 

21.2% 

42.1% 

Fort  Worth  Star-Tdegram 

392 

681 

1.1% 

1.9% 

Hunt  County:  26,837  Households 

The  Dallas  Morning  News 

3,546 

6,618 

13.2% 

24.7% 

Greenville  Herald-Banner 

8,081 

~  9,150 

30.1% 

34.1% 

Henderson  County:  28,868  Households 
The  Dallas  Morning  News 

3,425 

6,731 

11.9% 

23.3% 

Tyler  Morning  Times 

2,869 

3,374 

9.9% 

11.7% 

Hood  County:  15,163  Households 

The  Dallas  Morning  Hews 

Fort  WorHi  Star-Tdepam 

538 

864 

3.5% 

5.7% 

4,838 

7,453 

31.9% 

49.2% 

thrice-weekly  insert  in  the  Morning  News. 

Moroney  said  the  Morning  News  wants 
to  devote  more  of  its  resources  to  increas¬ 
ing  penetration  in  such  nearby  suburbs  as 
Plano,  Richardson,  and  Garland.  “When 
we’ve  got  that  up  to  the  strength  it  should 
be,  then  we  can  go  into  the  areas  that  don’t 
identify  so  strongly  with  Dallas,”  he  said. 

The  S-T  continues  to  publish  the 
separate,  seven-day  regional  edition,  the 
Arlington  Star-Telegram,  that  it  launched 
in  1992.  “Arlington  is  a  community  of 
300,000  p)eople,  so  we  felt  it  should  have 
its  own  paper,”  said  Witt.  The  paper, 
launched  in  1992,  was  formerly  the 
Arlington  edition  of  the  S-T. 


The  Dallas-Fort  Worth  market  is  home 
to  at  least  nine  Spanish-language  papers, 
but  none  approach  the  100,000-plus 
distribution  of  Belo’s  entertainment- 
oriented  La  Fuente.  One  reason  is  that 
Latinos  are  not  concentrated  in  one  or  two 
barrios,  but  live  throughout  the  region. 

Among  the  bigger  Latino  papers  are 
the  58,000-distribution  semiweekly  La 
Estrella;  El  Hispano  News,  with  distribu¬ 
tion  between  28,000  and  35,000;  El  Extra; 
Novedades  News;  and  El  Sol  de  Texas. 

“Dallas  Spanish-language  papers  are 
still  struggling,”  said  Victor  Ornelas, 
president  and  CEO  of  Ornelas  &  Associ¬ 
ates,  a  Dallas  ad  agency  specializing  in 
the  Latino  market.  “There 
seems  to  be  a  real  preference 
for  electronic  media.  TV 
and  radio  will  always  be 
dominant.  The  print  action 
seems  to  be  in  the  [national] 
magazines:  Latina,  People  en 
Espanol,  those  kind  of  titles.” 

Dallas  a  heautijul  site 

The  Dallas-Fort  Worth 
broadcast  TV  market  — 
with  more  than  2  million 
viewers  —is  one  of  the  most 
competitive  in  the  country, 
featuring  a  dozen-plus 
commercial  outlets  battling 
for  viewers  and  ad  dollars. 

ABC  affiliate  WFAA-TV, 
Dallas-based  Belo’s  longtime 
local  news  leader,  is  also  the 
market’s  top  biller  with  an 
estimated  $136  million  in 
revenue  last  year,  according 
to  BIA  Financial  Network. 

BIA  reports  that  NBC’s 
owned-and-operated  KXAS- 
TV  is  the  second-highest 
biller  at  $105.8  million, 
followed  by  Fox  Television’s  KDFW-TV 
at  an  estimated  $87.1  million. 

In  local  cable,  AT&T  Corp.  dominates 
the  market,  although  Charter  Communi¬ 
cations  and  Paragon  Cable  are  also  active. 
AT&T  has  about  645,000  subs  in  the 
market  and  reaches  about  760,000  cable 
households  through  the  interconnection 
that  includes  Charter  and  Paragon 
customers.  Only  55%  of  the  market’s 
residents  are  connected  to  cable,  well 
below  the  average  of  73%  for  the  top  50 
markets,  according  to  Scarborough.  Satel¬ 
lite  TV  is  strong  in  the  market,  with  22% 
of  residents  connected,  compared  with  the 
14%  average  in  the  top  50  markets.  d 
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-FEATURES  AVAILABLE-  11 _ -ANNOUNCEMENTS- 


ASTROLOGY 


WEEKLY-  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


BOOKS  FOR  SALE 


NEED  PUBLISHER  FOR  books  on 
prophecy,  bread,  and  donuts. 
J.J.  Cantrell,  Box  470631, 
Forth  Worth,  TX  76147 


COLUMNS  AVAILABLE 


POPULAR  FAMILY  HUMOR  COLUMN 

Perfect  for  your  family  audience 
See  for  yourself.  Free  samples 
Mike  412  303-1014Arivfam@juno.com  i 


ADVERTISING  AGENCIES 


HUMOR.  Tongue-in-cheek  take  on  polar  op- 
posites-Real  Life  &  Hollywood.  From  indus¬ 
try  PR  vet  just  trying  to  sleep  easy.  Art 
Buchwald  meets  The  Player.  Plus  star  inter-  i 
views.  Ken  323/469-0252. 


FEATURES  AVAILABLE 


TRIVIA  WITH  A  TWIST  get  “Ponder  Points” 
6  days  a  week  250-350  words  per  day 
$15.00  per  week  (512)  345-7475  to: 
www.pearyperry.com  for  samples 


HOME  IMPROVEMENTS 


HOME  FIX-UP  PROJECTS 

Free  high-res  photos  with  text 
available  for  download  24/7  at 
HomelmprovementTime.com 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  2924308/(909)  927-0164 


WEATHER  MAPS 


WEATHER  MAPS,  7  day  forecast,  revolu¬ 
tionary  technology  from  Weather  Under¬ 
ground.  Print  ready  custom  formats,  simple 
contracts,  competitively  priced.  World 
coverage  in  50+  languages. 

(415)  5434806  x2 

http//www.wunderground.com/newspaper 
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NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 

Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 

www.editorandpublisher.com 


NEWSPAPER  APPRAISERS 


KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 


WHATS  YOUR  PAPER  WORTH? 

Find  Out  Today!  Ifs  Free! 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.  1959 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 

800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-2126 
Ron  Mix,  West  (209)  634-7202 
Mike  Bradley,  -  Northeast 
(508)  563-2835 


C.  BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
I  Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-9300 

Kickenbacher  Media 

6731  Desco  Dr.,  Dalla 
6731  Desco  Dr.,  Dallas,  TX  75225 
www.rickenbachermedia.com 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

PHILLIPS  PROPERTIES,  INC 

Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  5374040 
Fax  (850)  537-4050 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 


BEACH  YOURSELF  -  RARE  OPPORTUNTTY 

Highly  respected,  established,  free  newspa¬ 
per  in  prime  Zone  1  waterfront  town. 
250,000+  copies  annually.  Ideal  for 
aspiring  -  or  retiring  -couple  with  knowledge 
of  community  publishing. 

Michael  Bradley,  (508)  563-2835 

CHICAGO  NORTH  SUBURBAN  weekly 
newspaper  for  sale.  44  years  old.  $1  million 
gross  sales.  P.O.  Box  651,  Wilmette, 
IL  60091. 


FOR  SALE:  Weekly  newspaper/shopper 
group  in  Southern  Minnesota.  Will  sell  indi¬ 
vidually  or  as  a  group.  Real  estate.  Com¬ 
mercial  printing.  Profitable.  No  brokers. 

E-mail  to:  ajp711@excfte.com 

LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation... go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.  1959 


NEWSPAPERS  FOR  SALE 


MAJOR  CITY  MAGAZINE.  Slick.  4-color, 
profitable.  $225K.  Also  county  seat  week¬ 
lies,  others.  Free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703-2833 
(512)  476-3950 


NORTHWEST  WEEKLY  $595,000,  2000 
gross  $900,000;  owner  moving.  Fournier 
Media  Services  -  (509)  7864470 


PUBLICATIONS  FOR  SALE 


4  PROFITABLE  DEBT  FREE  Florida  based 
publications  Gross  revenue  in  the 
$500,000.  Range  Box  2271,  Editor  &  Pub¬ 
lisher,  770  Broadway,  7th  Floor,  New  York, 
NY  10003 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 


2  GOSS  SSC-4  Highs  21  1/2’  cut-off 

running  well  -  $100.0(X).00  each  -  or  best 
offer  by  owner  (631)  231-  6060 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelber^all 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates.  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  8507945 
Fax:  (508)  8507951 
www.newstec.com 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISERS 

Producing  Top  Values 
For  Publishers  Since  1923 


Over  the  years  we've  prcxiuced  top  values  for  publishing  companies,  in 
thousands  of  transactions  througnout  the  country.  We  have  built  this 
I  record  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
i  to  confidentially  discuss  what  we  can  do  for  you  and  your  company. 

CRIBB 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(-106)  586-6621 

Bozeman.  Montana 


John  Cribb  •  Jim  Hicks 
Tom  Karavakis  •  Gary  Greene 
Kerry  Murdock 
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-EQUIPMENT  &  SUPPLIES- 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &  Wall...We  Have  It  All 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


HARRIS  V-15A  PRESS  (4  units  +  folder). 
Recently  shut  down.  Good  condition. 

Location  in  Arkansas.  $55K. 

Call  Randy  Cope  at  (417)  451-1520 


Inland  Newspaper  Mactiinery  Corpnraiinn 

For  a  convlete  li;t  ol  pietses:  I8II01 255-6746  or  1913)492-6050 
wwii.iilantlnews.toim 


-INDUSTRY  SERVICES- 


ADVERTISING  CONSULTANTS 


SALES  CONSULTATION 

Prior  radio  station  owner  shares 
successful  advertising  sales  tech¬ 
niques.  Over  20  years  experience. 
New  business  development,  prospec¬ 
ting,  sales  management,  one-on-one 
sales  coaching,  developing  sales 
teams,  closing  sales,  and  more. 

Benchmark  Sales  Consulting 
(617)  232-5576 


CIRCULATION  SERVICED 


100%  PREPAID  ORDERS  Coast  to  coast 
we  do  it  all!  Stops, Starts 
Conversion,  Nonpays 
Call  Lee  Van  Kirk@6 19-692-9364 
www.ncdtelesales.com 
ncd@worldnet.att.net 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


BETTER 

Telemarketing  Best  References 
T  he  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 

C2CIRCULATI0N  SERVICES,  INC. 
The  Prepaid  Sales  Leader 

Find  Out  More  At 
www.circulationservices  com 
Or  call  Andy  Orr  at: 

(970)  493C470  ext.  109 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  tor  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 


EMPLOYMENT  SERVICES 


OVER  175  NEW  CAREER  OPPORTUNITIES! 

$$$-  70  Cities!  Account  Executives 
Sales  Management  -  Marketing  -  Research  - 
Traffic  -  Production  -  Promotion  - 
www.MediaRecruiter.com 
Free  to  Candidates!  303-368-5900 


INTERNET  SERVICES 


PSST,  ITS  ABOUT  PROFITS  not  just 
revenues.  Profitable  turnkey  websites  tor 
newspapers. 877-462-6397 
www.our-hometown.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACADEMIC 


JOURNALISM: 

EASTERN  ILLINOIS  UNIVERSITY. 
Tenure-track  faculty  position  in  accredited 
Department  of  journalism  starting  August 
2002.  Primary  teaching  assignments  will  in¬ 
clude  journalism  skills  courses.  This  will  in¬ 
clude  newswriting  and  reporting  and  may 
include  other  courses  and  assignments 
based  on  demonstrated  competence  and 
interest  and  determined  by  programmatic 
needs.  Requirements:  Master's  degree  in 
journalism  or  related  field  and  five  or  more 
years  of  significant  professional  experience 
in  journalism  reporting,  editing,  and  related 
jobs;  Ph.D.  or  substantial  experience  in  pro¬ 
fession  desired.  Minimum  30  hours  in  relat¬ 
ed  discipline  beyond  master’s  degree  is  re¬ 
quired  for  tenure.  Position  announcement 
available  online  at: 

www.io.eiu/edu/~journal/text/job.html. 

To  apply:  send  letter  of  interest  and 
resume  or  vita  to:  Dr.  L.  R.  Hyder,  Chair, 
Journalism  Department,  Attn.:  Faculty 
Search,  Eastern  Illinois  University,  600 
Lincoln  Avenue,  Charleston,  IL  61920-3099. 
Complete  application  will  include  at  least 
three  letters  of  recommendation,  list 
of  others  who  can  provide  recommenda¬ 
tions  upon  request,  and  transcripts  of 
all  post-secondary  academic  work.  (Creden¬ 
tial  review  will  begin  October  16,  2001,  and 
continue  until  position  is  filled.  Eastern 
Illinois  University  is  an  equal  opportunity  / 
equal  access  /  affirmative  action  employer 
committed  to  achieving  a  diverse  community. 


ACCOUNTING 


GROUP  CONTROLLER 

Zone  6  30,000  circulation  daily  seeking 
qualified  controller  to  oversee  newspaper 
business  office  and  3  other  dailies  in  the 
state.  Excellent  opportunity  to  work  for  a 
great  newspaper  group  in  a  great  communi¬ 
ty.  Send  resume  with  salary  history  to: 

Box  2238,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

"Timt'.s  have  not  liecomc  more  violent. 
They  have  ju.st  tecome  more  televi.setl." 

-Marilyn  .Manson,  singer,  1999 

ADMINISTRATIVE 


ADMINISTRATIVE 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winn¬ 
ing  Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  +  stock  options  for  aggres¬ 
sive  leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 
Cover  letter  &  resume  to: 

hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 

OFFICE  DIRECTOR/MEDIA  ADVISOR 
IREX  seeks  applicants  for  the  position  of 
Office  Director/Media  Advisor  for  US 
government-funded  independent  media  proj¬ 
ects.  The  Advisor  develops  and  implements 
programs  focusing  on:  journalism  training, 
business  management  training,  legal 
defense  and  education,  and  association  de¬ 
velopment  activities.  The  overall  projects 
provide  training,  consulting,  and  grants  to 
develop  independent  print  media  in  the 
former  Soviet  Union.  The  position  requires 
travel  to  other  cities  throughout  the  region. 
Senior  journalism  or  management  experi¬ 
ence  and  Russian  language  skills  are  a 
plus.  Interested  parties  should  submit  re¬ 
sume  and  cover  letter  to: 

IREX/HR/MDD-LT 

1616  H  Street  NW,  Washington,  DC  20006 
Fax:  (202)  628-8189  E-mail:  hr@irex.org 

_ ^EOE _ 

PUBLISHER/EDITOR 

Get  in  on  the  ground  floor  of  an  exciting 
new  venture  in  what  can  only  be  called  Par¬ 
adise!  Launching  in  November,  The 
Cayman  Island  Times  will  be  Georgetown, 
Grand  Cayman  Island  B.W.I.  premiere  daily 
product.  This  position  calls  for  a  seasoned 
professional  strong  in  all  newspaper  disci¬ 
plines.  You  will  lead  a  team  of  twenty-three 
in  writing,  selling  and  producing  each 
edition.  Hands  on  management  style  a 
MUST!  Only  those  professionals  willing  to 
relocate  and  invest  the  necessary  hard 
work  in  this  new  project  need  apply.  Salary 
commensurate  with  experience.  History 
containing  start-up  skills  a  plus.  Send  cover 
letter  and  resume  with  salary  history  in 
Word  format  via  E-mail  to: 

Tdearthnews75@aol.com 

ADMINISTRATIVE 


C2  EDITOR*  PUBLISHER  CLASSIFIEDS  SEPTEM  BER  3,  2001 


www.editorandpublisher.com 


Phone:  1-888-825-9149 


CLASSIFIED  flDVEBTISING  Fcuo :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADMINISTRATIVE 


VICE  PRESIDENT  &  GENERAL  MANAGER 
HomeTown  Communications  Network,  Inc. 
is  seeking  outstanding  candidates  for  the 
top  executive  position  in  its  largest  subsidi¬ 
ary,  The  Observer  &  Eccentric  Newspa¬ 
pers,  headquartered  in  Livonia,  Michigan. 
The  Observer  &  Eccentric  publishes  16 
twice-weekly  state  and  national  award  win¬ 
ning  community  newspapers  as  part  of 
HomeTown’s  total  69  weekly,  twice-weekly, 
and  daily  community  newspapers  with  a 
combined  circulation  of  800,000. 

Preferred  candidates  will  have  at  least  a 
Bachelor’s  degree  with  five  or  more  years 
of  significant  accomplishments  in  newspa¬ 
per  management  and  a  record  of  achieve¬ 
ments  that  demonstrates  the  skills  needed 
to  lead  the  Observer  &  Eccentric  through  a 
climate  of  change  with  progressive  results. 
The  position  includes  full  Profit  &  Loss  re¬ 
sponsibilities  for  the  Observer  &  Eccentric 
and  several  other  newspapers  in  an  affiliat¬ 
ed  property,  and  has  the  support  of  dedi¬ 
cated  employees  in  every  department  of 
the  company.  A  very  competitive  cash  and 
benefits  compensation  package  will  be 
available  to  the  successful  candidate.  Reply 
in  confidence  to: 

David  Karapetian 

Vice  President,  Human  Resources 
HomeTown  Communications  Network 
Job  Code:  VP/GM 

E-mail:  dkarapetian@homecomm.net 
Fax:  (734)  591-9424 
36251  Schoolcraft,  Livonia,  Ml  48150 


ADVERTISING 


ADVERTISING  MARKETING  MANAGER 
Midwest  daily  (35,000  d,  38,000  S)  is  look¬ 
ing  for  an  experienced  advertising 
marketing  professional  who  can  continually 
provide  meaningful  marketing  support  to  a 
sales  staff  of  17.  Candidate  must  be  famil¬ 
iar  with  Ad  Director  presentations.  Power 
Point,  and  research  interpretation.  Compen¬ 
sation  package  commensurate  with  experi¬ 
ence.  Excellent  benefits  package  and 
401(k).  Community  offers  quality  of  life  that 
is  second  to  none.  Send  cover  letter  and 
resume  to:  Tom  Kuchera,  Advertising  Direc¬ 
tor,  Grand  Forks  Herald,  P.O.  Box  6008, 
Grand  Forks,  ND  58206-6008. 


DIRECTOR  OF 

RETAIL  SALES  AND  MARKETING 
The  Courier  (Houma,  LA)  and  Daily  Comet 
(Thibodaux,  LA)  have  created  a  combined 
sales  operation  for  our  distinct  and 
separate  publications,  located  in  adjacent 
communities.  Combined  circulation  of 
32,0(K).  Energetic,  creative  and  inspiration¬ 
al  sales  executive  sought  to  lead  and  grow 
our  advertising  sales  efforts  in  southeast 
Louisiana's  cajun  country.  One  hour  from 
New  Orleans.  Candidate  should  be 
hands-on,  high-energy  with  excellent  people 
skills  and  a  proven  track  record.  NYT  Co. 
owned;  excellent  benefits  including  medical 
and  dental  insurance,  pension,  401(k), 
stock  options  and  much  more;  EOE.  Send 
cover  letter  including  salary  history  and 
resume  to: 

The  Courier 

Attn:  Miles  Forrest,  Publisher 
P.O.  Box  2717,  Houma,  LA  70361 
OR  E-mail:  miles.forrest@houmatoday.com 


ADVERTISING 


DIRECTOR  OF  ADVERTISING 
Large,  independent  Zone  5  daily  is  seeking 
an  experienced  executive  to  lead  its  adver¬ 
tising  sales  operations.  Position  has  overall 
responsibility  for  all  local  and  national  retail 
and  classified  advertising. 

The  successful  candidate  must  be  a  proven 
leader  who  can  demonstrate  success  in  a 
highly  competitive  market  through  the 
ability  to  coach  the  sales  staff  to  develop 
new  customers  and  revenue  streams  while 
optimizing  sales  success  and  satisfaction 
for  our  existing  advertisers.  Experience 
managing  in  unionized  environment  helpful. 
The  Director  of  Advertising  is  a  key  player 
on  our  management  team,  and  must  have 
extensive  experience  in  long-range  fore¬ 
casting,  strategic  planning,  and  budgeting. 
We  are  located  in  an  area  that  offers  out¬ 
standing  education,  recreation,  and  cultural 
options.  Our  compensation  package  is  high¬ 
ly  competitive  and  includes  excellent  health 
care  and  pension  benefits.  Please  send 
cover  letter,  resume  and  salary  history  to: 

Box  2279,  Editor  and  Publisher 
770  Broadway,  7th  Floor,  NY,  NY  10003 
Or  E-mail:  hpreuss@editorandpublisher.com 


DIRECTOR,  MAGAZINE  DIVISION 
Nationally  recognized  Hispanic  Business 
Inc.  has  an  employment  opportunity  for  a 
Director,  Magazine  Division.  Candidate 
must  have  strong  editorial  background, 
experience  with  ad  sales,  business  develop¬ 
ment,  and  working  knowledge  of  pro¬ 
duction.  Must  be  college  graduate  with  ex¬ 
perience  in  the  Hispanic  market.  Send 
cover  letter,  resume  and  salary  histo¬ 
ry/requirements  to: 

hr@hbinc.com 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit  us  often  to  check  for 
new  employment  opportunities! 

www.BrehmCommunications.com 


CIRCULATION 


ASSISTANT  CIRCULATION  DIRECTOR 
A  leading  Michigan  publisher  offers  a  re¬ 
warding  opportunity  for  experienced  circula¬ 
tion  professional.  Prior  experience  in  distri¬ 
bution  of  weeklies,  shoppers  or  TMC  prod¬ 
ucts  in  a  broad  geographical  area  handling 
multiple  publications  desired. 

Responsible  for  coordination  of  8  supervi¬ 
sors,  overseeing  1000-r  carrier  routes. 
Focus  will  be  on  home  delivery,  customer 
service,  independent  contract  adminis¬ 
tration,  and  budgeting.  Well-developed  com¬ 
munication,  effective  organizational  skills, 
and  PC  knowledge  essential. 

Located  in  a  small  resort  community  in 
Michigan’s  premier  vacation  region,  offering 
excellent  quality  of  life  with  many  year-round 
recreational  opportunities. 

We  offer  a  competitive  compensation  pack¬ 
age  that  rewards  results  achieved  and  an 
attractive  benefits  program  that  includes  a 
generously  matched  401(k)/profit  sharing 
plan.  Please  mail  your  resume  to: 

Box  2265,  Editor  &  Publisher  Classifieds 
770  Broadway.  7th  Floor 
New  York,  NY  10003 


CIRCULATION 


CIRCULATION  &  MARKETING 
COORDINATOR 

Chicago  based  international  publication 
seeks  a  Circulation  &  Marketing 
Coordinator.  The  successful  candidate  will 
work  on  several  distinct  high  profile  interna¬ 
tional  publications.  Specific  responsibilities 
will  include  the  development  and  implemen¬ 
tation  of  circulation  building  sales  and  mar¬ 
keting  programs  for  both  subscribers  and 
single  copy  customers. 

The  development  and  implementation  of 
subscriber  retention  programs  and  analysis 
of  new  market  opportunities.  In  addition  the 
candidate  will  work  closely  with  home  deliv¬ 
ery  and  single  copy  sales  distributors. 
Candidates  should  have  at  least  two  years 
of  circulation  marketing  experience.  The 
candidates  should  have  excellent  organiza¬ 
tion  and  communication  skills,  and  profi¬ 
ciency  in  Microsoft  Office  including  Word 
and  Excel. 

The  employer  offers  a  competitive  salary, 
complete  benefits  package,  401(k)  and  a 
fast  paced  environment  based  in  a  major 
metro  market. 

Please  send  resumes  with  salary  expecta¬ 
tions  to: 

Circulation  &  Marketing 

Coordinator  Competition 
Suite  334 

401  N.  Wabash  Avenue 
Chicago,  IL  60611 
Or  E-mail  to:  stephen@jpost.co.il 


DISTRICT  AND 

ASSOCIATE  DISTRICT  MANAGERS 
The  St.  Petersburg  Times,  Florida’s  Best 
Newspaper,  has  great  career  opportunities 
for  District  Managers  and  Associate  District 
Managers.  Responsibilities  include 
recruiting,  training,  and  supervising 
carriers;  increasing  circulation  through 
sales  and  service;  customer  relations;  and 
inventory  management.  Requires  manage¬ 
ment  experience,  strong  leadership  skills, 
PC  literacy,  and  willingness  to  work  flexible 
hours.  Circulation  experience  a  plus.  Com¬ 
petitive  salary  and  excellent  benefits  for 
those  who  join  our  team.  Resumes  can  be 
E-mailed  to: 

resumes@sptimes.com 
(please  paste  resume  to  body  of  E-mail),  or 
send  to: 

Human  Resources 
St.  Petersburg  Times 
490  First  Avenue  South 
St.  Petersburg.  FL  33701 
FAX  (727)  893«185 


ZONE  MANAGER,  CIRCULATION 
The  Birmingham  News  is  looking  for  an  ex¬ 
perienced  Zone  Manager.  This  person  will 
coordinate  efforts  of  independent  contrac¬ 
tors,  carriers  and  distributors  regarding 
sales,  service,  collections  and  promotion. 
This  position  supervises  5  Area  Managers 
and  is  responsible  for  circulation  growth 
and  customer  satisfaction.  This  zone  en¬ 
compasses  a  large  part  of  the  State  of 
Alabama  and  requires  a  desire  to  spend 
time  away  from  the  office.  We  offer  an  ex¬ 
cellent  benefits  package.  Send  resumes  to: 

Attn:  Jim  Keeble 
The  Birmingham  News 
P.O.  Box  2553 
Birmingham,  AL  35202 
Fax:  (205)  325-3268 
E-mail:  hr@bhamnews.com 
(No  attachments  please)  EOE 


CIRCULATION 


i  CIRCULATION  MANAGER 

I  Circulation  Manager  needed  for  7  day 
southeastern  30,000  circulation  daily.  Post- 
'  tion  reports  to  Operations  Director.  This 
position  would  manage  the  day  to  day  oper¬ 
ations  of  the  circulation  department.  The 
direct  reports  for  this  position  include: 

1  home  delivery  manager,  single  copy  man- 
!  ager,  customer  service  manager.  The  suc- 
I  cessful  applicant  would  have  a  strong 
sales/  back  ground  and  a  passion  for  solid 
i  service  and  circulation  growth.  Salary  - 
I  $40,000  plus  $10,0(X)  annual  MBO.  Our 
parent  company  is  a  well  know  multi-media 
j  company  with  locations  across  several 
states.  Please  reply  to: 

Box  2262,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY,  10003 


CIRCULATION  SALES  AND  MARKETING 
i  MANAGER  -  FULL-TIME 

The  Observer-Dispatch  is  seeking  a  Circula¬ 
tion  Sales  and  Marketing  Manager  to  be 
:  responsible  for  increasing  market  penetra- 
!  tion  and  meeting  circulation  volume  and 
!  revenue  goals. 

’  Five  years  of  circulation  and  sales  experi¬ 
ence  as  well  as  sound  people  and  organiza- 
;  tional  skills  required.  Marketing  or  other  ex- 
!  perience  preferred.  Please  apply  to: 

Observer-Dispatch 
I  Attn:  Human  Resources 

'  221  Oriskany  Plaza,  Utica,  NY  13501 


RETAIL  MARKETING  OPERATIONS 
MANAGER 

i  St.  Petersburg  Times,  Florida’s  largest  cir- 
I  culated  newspaper,  is  seeking  a  proven  Op¬ 
erations  Manager  to  lead  the  operational 
side  of  our  single  copy  circulation.  The  se¬ 
lected  candidate  will  be  responsible  for  at¬ 
taining  all  sales  and  operational  goals,  facili¬ 
tate  the  marketing  and  distribution  of  all 
single  copy  circulation,  and  collection  of 
revenues  from  retailers,  hawkers,  and 
newsracks.  Key  project  work  as  it  pertains 
to  distribution  will  also  be  a  portion  of 
the  assignment.  Direct  reports  include 
Retail  Marketing  Division  Managers  and 
i  Coordinators.  The  ideal  candidate  will  pos- 
j  sess  exceptional  leadership,  motivation, 
coaching,  analytic,  and  communication 
skills  while  demonstrating  high  energy,  re¬ 
sourcefulness.  and  initiative.  Compensation 
package  commensurate  with  experience. 
Excellent  benefits  package.  Interested  carv 
didates  may  apply  with  cover  letter  and 
resume  to: 

St.  Petersburg  Times 
1  Brad  Dinkmeyer 

!  P.O.  Box  1121,  St.  Petersburg,  FL  33731 
Fax:  (727)  893^105 
E-mail:  bdinkmeyer@sptimes.com 


i  CIRCULATION  DIRECTOR 

Small  daily  newspaper  in  Zone  2,  published 
I  Monday-Saturday  with  a  circulation  of 
;  7,000  is  seeking  a  hands-on  community 
I  oriented  professional  to  lead  the  circulation 
;  department.  Exceptional  customer  service 
!  skills  and  single  copy  sales  a  must. 

;  If  you  like  a  challenge  you  may  be  right  for 
I  us.  Qualified  applicants  should  submit  a 
resume  and  cover  letter  with  salary  require- 
I  ments  to  Box  2278,  Editor  &  Publisher, 
770  Broadway,  7th  Fir.,  NY,  NY  10003. 

EOEM/F 


www.ed itorandpublisher.com 


SEPTEMBER  3,  2001  EDITOR  &  PUBLISHER  CLASSIFIEDS  C3 
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-HELP  WANTED- 


_ CIRCULATION _ 

RETAIL  MARKETING  DIVISION  MANAGER 
St.  Petersburg  Times,  Florida’s  largest  cir-  j 
culated  newspaper,  is  seeking  three  proven 
Division  Managers  to  lead  single  copy  mar¬ 
keting  in  designated  geographic  areas.  The 
selected  candidates  will  be  responsible  for 
attaining  all  sales  and  operational  goals,  fa¬ 
cilitate  the  marketing  and  distribution  of  all 
single  copy  circulation,  and  collection  of 
revenues  from  retailers,  hawkers,  and 
newsracks.  Key  project  work  as  it  pertains 
to  sales  and  distribution  will  also  be  a  por¬ 
tion  of  the  assignment.  Direct  reports  in¬ 
clude  15-20  Carrier  Vendors  and  Retail  Mar¬ 
keting  Coordinators.  The  ideal  candidates  1 
will  possess  exceptional  leadership,  motiva-  j 
tion,  coaching,  analytic,  and  initiative.  Com-  ; 
pensation  package  commensurate  with  ex¬ 
perience.  Excellent  benefits  package.  Inter¬ 
ested  candidates  may  apply  with  cover  let¬ 
ter  and  resume  to: 

St.  Petersburg  Times  j 

Brad  Dinkmeyer 

P.O.  Box  1121,  St.  Petersburg,  FL  33731 
Fax:  (727)  893-8105 
E-mail:  bdinkmeyer@sptimes.com 


CIRCULATION  DIRECTOR  ' 

Hands-on,  old-fashioned  circulator  needed 
for  family  owned  30,000  circulation  daily 
with  four  weeklies.  Great  family  environment  ! 
community  less  than  one  hour  from 
Pittsburgh.  Full  benefits  package  including 
401(k),  and  company  vehicle.  To  apply,  fax 
your  resume  to  Ron  Vodenichar  at  the  Butler 
Eagle  (724)  282-1280  or  E-mail 

ravgm@netscape.net.  All  applicants  will  be 
kept  confidential. 


CIRCULATION  DIRECTOR  | 

A  retirement  has  created  a  need  for  a  for-  - 
ward  thinking  circulation  executive  at  this  ! 
growing  11,000  circulation,  seven  day  a  j 
week  newspaper  on  the  beautiful  Rhode  j 
Island  coast.  Candidates  should  send  j 
resumes  to  David  Lucey,  Publisher,  The  | 
Westerly  Sun,  56  Main  Street,  Westerly,  Rl  j 
02891or  by  E-mail:  j 

dlucey@thewesterlysun.com  i 


EDITORIAL 


ASSISTANT  CITY  EDITORS  I 
EDUCATION  WRITER 

ASSISTANT  CITY  EDITOR:  The  Gazette,  in  I 
Colorado  Springs,  CO.,  is  seeking  a  bright  j 
and  talented  assistant  city  editor  who  has  i 
demonstrated  an  ability  to  report  and  write  j 
at  the  top  of  the  craft.  We  need  someone  | 
to  help  elevate  the  work  of  an  experienced  i 
reporting  staff  through  coaching,  hard  work  | 
and  journalistic  savvy.  The  best  candidates  ' 
will  be  those  virtio  love  being  at  the  heart  of  j 
the  news  operation,  who  enjoy  teamwork  I 
and  who  can  articulate  and  debate  ideas. 
EDUCATION  WRITER:  Seeking  a  writer  to  I 
cover  education,  from  the  classrooms  to  ! 
the  board  rooms.  We’re  looking  for  a  senior 
writer  for  a  two-person  team  to  cover  the 
spectrum  of  education  in  a  growing  region. 
Applicants  should  be  able  to  demonstrate 
an  ability  to  dissect  issues  and  explain  j 
them  to  readers  with  power  and  clarity. 

Mail  resume,  references  and  clips 
indicating  position  of  interest  to:  Jim  Bor¬ 
den,  depu^  managing  editor.  The  Gazette, 
30  S.  Prospect  Street,  Colorado  Springs, 
CO  80903.  No  calls,  please. 


EDITORIAL 


ASSISTANT  MANAGING  EDITOR  wanted  for 
a  growing  15,000  circulation,  seven-day, 
morning  newspaper  in  beautiful  southwest 
Montana.  This  is  the  second  spot  in  a 
22-person  news  staff  with  story  develop¬ 
ment,  copy  editing  and  supervisory  duties. 
Daily  news  reporting  experience  a  must;  su¬ 
pervisory  and  desk  experience  a  plus.  Work 
in  a  culturally  rich  “micropolitan"  city  near 
Yellowstone  National  Park,  blue-ribbon  trout 
streams  and  two  world-class  ski  areas. 
Send  cover  letter,  resume  and  clips  to  Bill 
Wilke,  managing  editor,  Bozeman  Daily 
Chronicle,  P.O.  Box  1190,  Bozeman,  MT 
59715,  Email:  bwilke@gomontana.com. 


BUSINESS  REPORTER  i 

National-award-winning  weekly  with  Web 
daily  edition  -  www.rbjdaily.com  -  seeks  re-  [ 
porter  with  strong  hard-news  skills  to  join  | 
staff  covering  one  of  the  nation’s  top  j 
regions  for  high-tech,  international  trade,  j 

Two  years’  experience  required.  ' 

Competitive  pay.  Send  resume,  clips  to: 

Dept.  E,  Rochester  Business  Journal 
55  St.  Paul  Street,  Rochester,  NY  14604 
Or  Email:  pericson@rbj.net  j 


CITY  EDITOR  j 

Small  daily  that  thinks  big  seeks  city  editor  i 

to  zero  in  on  local  news  and  groom  prom-  [ 
ising  reporters  in  competitive  upstate  NY 
market.  Mail  resume,  references  and  salary 
requirements  to  Box  2277,  Editor  &  Pub¬ 
lisher,  770  Broadway,  7th  Floor,  New  York,  1 

NY  10003.  i 


COPY  EDITOR 

Quality  small  daily  with  an  emphasis  on  I 
great  photography  and  design  is  looking  for  j 
a  copy  editor  with  layout  and  design  skills. 
Experience  on  a  daily  newspaper  and 
knowledge  of  QuarkXPress  preferred,  but 
will  consider  an  entry  level  applicant.  Candi¬ 
dates  must  have  good  organizational  and 
communication  skills,  and  be  a  team 
player.  This  is  a  full-time  position  with  an 
excellent  benefit  package.  Submit  resumes 
to  (or  fill-in  application  at): 

The  Daily  News 
David  Felts,  Editor 

P.O.  Box  340  (109  N.  Lafayette  Street) 
Greenville,  Ml  48838 
EOE  M/F/V/H 


COPY  EDITOR/PAGINATOR  | 

We  are  a  30,000  daily  in  northeast  Ohio  | 
looking  for  a  copy  editor/paginator  with  i 
solid  news  judgment  and  a  passion  for  Ian-  j 
guage  and  design.  Send  resume,  work 
samples  and  cover  letter  to:  i 

Managing  Editor,  The  Chronicle-Telegram  j 
225  East  Avenue,  Elyria,  OH  44035 


EDITOR 

Live  in  the  sun!  GamingToday,  a  26  year 
young  Las  Vegas  based  weekly  gaming 
newspaper,  seeks  senior  newsroom  profes¬ 
sional  w^o  does  it  all.  Perfect  position  for  a 
news  veteran  who  enjoys  his/her  work  cov¬ 
ering  the  casino  industry  from  top  to 
bottom.  Good  salary  for  right  person.  Send 
resume  now  to:  Susan  Hoving,  Gam¬ 
ingToday,  4577  Industrial  Road,  Las  Vegas, 
NV  89103;  FAX:  (702)  798-2069.  E-mail: 
stioving@gamingtoday.com 


EDITORIAL 


EDITOR 

The  North  Platte  Telegraph  has  an  immedi¬ 
ate  opening  for  Editor.  This  is  an  outstand¬ 
ing  opportunity  for  a  resourceful  newsroom 
leader,  with  daily  experience.  The  Telegraph 
enjoys  a  prize-winning  history  of  excellence 
and  innovation.  Reporting  to  the 
President/Publisher,  the  Editor  is  a  key 
member  of  the  nev'spaper’s  executive  man¬ 
agement  team.  Tfe  successful  candidate 
will  be  a  proven  te  jm  builder,  an  effective 
communicator  of  our  journalistic  initiatives, 
a  mentor  and  teacher.  Newsroom  leader¬ 
ship  experience,  including  a  track  record  of 
success  in  budgeting  and  achieving  fiscal 
objectives,  human  resources  management, 
building  effective  partnerships  between  op¬ 
erating  divisions  and  a  desire  to  enhance 
online  content  processes  and  technology  is 
necessary.  Excellent  pay/benefits  package, 
great  place  to  live,  independent  operating 
environment  and  strong  executive  manage¬ 
ment  team.  Forward  resume  and  qualifica¬ 
tions  to:  President/Publisher,  North  Platte 
Telegraph,  P.O.  Box  370,  North  Platte,  NE 
69103,  E-mail:  lshearer@nptelegraph.com. 
The  North  Platte  Telegraph  is  a  division  of 
Midlands  Newspapers,  Inc.,  an  Omaha 
World-Herald  Company. 


EXECUTIVE  EDITOR 

Let’s  skip  the  usual  ad-talk  (“award-winning 
paper  seeks  dynamic  editor,”  blah,  blah, 
blah).  I’m  the  president  of  two  papers  in 
central  Maine,  the  Kennebec  Journal  and 
the  Morning  Sentinel,  both  seven  days  a 
week.  I  came  here  a  year  ago  from  the 
South  Florida  Sun-Sentinel,  where  I  worked 
mostly  in  the  newsroom,  but  moved  to  the 
dark  side  a  few  years  ago.  Now  I’m  putting 
together  a  first-rate  team  to  move  these 
papers  from  good  to  great.  That’s  my 
marching  orders  from  the  owners,  the  Seat¬ 
tle  Times.  The  only  person  missing  from 
the  team  is  an  editor  to  lead  both  papers. 
Like  everyone  else.  I’m  looking  for  the  com¬ 
plete  package.  What  I  have  to  offer  is  my 
passion  for  newspapering;  a  staff  of 
60-plus  hungry  to  do  great  work;  and  two 
papers  you  can  put  your  mark  on.  (Plus  liv¬ 
ing  in  the  lakes  region  of  Maine  and  a  good 
salary  and  benefits.)  Send  me  your  stuff. 

John  Christie,  President 
Central  Maine  Newspapers 
274  Western  Avenue,  Augusta,  ME  04330 
Jchristie@centralmaine.com 


MANAGING  EDITOR 

The  Ashland  Times-Gazette,  a  family  owned 
12,000  six-day  AM,  seeks  an  experienced 
journalist  for  the  position  of  Managing  Edi¬ 
tor.  Candidate  must  possess  effective  lead¬ 
ership  skills,  8  years  of  editorial  experience 
at  a  daily  newspaper,  and  the  ability  to 
properly  balance  community  journalism, 
community  leadership,  and  management. 
Benefits  include  pension,  401(k),  health/ 
vision/dental  plan,  and  vacation.  Applicants 
should  send  cover  letter,  resume,  writing 
samples  and  salary  history  to  Troy  Dix, 
Publisher,  The  Ashland  Times-Gazette,  40 
East  Second  Street,  Ashland,  OH  44805. 

E-mail:  tadix@dixcom.com 


FREELANCE  EDITOR  for  NY  Black  business 
publication.  Send  resume  and  writing  sam¬ 
ples  to  TNJ,  139  Fulton  Street,  Suite  407, 
New  York,  NY  10038.  Fax:  (212)  962-3537 


EDITORIAL 


NASHVILLEPOST.COM,  online  business/ 
political  newspaper,  needs  an  experienced 
reporter  for  breaking  local  news  and 
feature  coverage.  Candidate  needs  to  be 
proficient  at  developing  sources  and  break¬ 
ing  stories  that  people  talk  about. 
Familiarity  with  Middle  Tennessee  market  is 
a  plus.  Articles  also  may  be  published  in  re¬ 
cently  acquired  monthly  city  business  mag¬ 
azine.  Contact  David  Fox  at: 

fox@nashvillepost.com 


NEWSROOM  VISIONARY 
Editor  needed  to  lead,  motivate  and  tutor  a 
three-person  news  staff  at  a  4,000  circula¬ 
tion  six-day  a  week  paper  serving  a  commu¬ 
nity  in  northwest  Pennsylvania.  Great  posi¬ 
tion  for  an  assistant  editor  or  relatively  new 
editor  to  shape  a  product  in  a  competitive 
media  environment.  Position  includes  some 
writing  and  layout  responsibilities.  Knowl¬ 
edge  of  QuarkXPress  a  must.  Send 
resume,  three  references,  work  samples 
and  salary  requirements  to: 

Executive  Editor,  The  Meadville  Tribune 
947  Federal  Court,  Meadville,  PA  16335 


j  REPORTER 

i  The  Erie  (PA)  Times-News  is  seeking  an  ex¬ 
perienced,  committed,  aggressive  general- 
assignment  reporter  to  join  its  award-winn¬ 
ing  staff.  We’re  a  60,000-circulation  daily 
newspaper,  with  a  90,000-circulation  Sun¬ 
day  edition,  that  covers  Erie  and  northwest¬ 
ern  Pennsylvania.  Our  daily  goal  is  to  report 
on  our  community  with  urgency  and  depth, 
j  and  to  make  the  news  relevant  and  indis- 
I  pensable  to  our  readers  through  compelling 
I  writing,  photography  and  graphics.  Our 
j  staff  gathers  daily  to  critique  our  work,  with 
j  an  eye  toward  learning  and  improving  with 
j  every  edition.  We  offer  highly  competitive 
pay  and  benefits.  Erie  is  a  family-friendly 
community  on  Lake  Erie’s  waterfront  and 
features  a  burgeoning  arts,  entertainment 
and  sporting  scene. 

Send  a  cover  letter,  resume  and  clips  to: 

Liz  Allen,  Administrative  Editor 
Erie  Times-News 

205  W.  12th  Street,  Erie,  PA  16534 
I  Or  E-mail  to:  Liz.Allen@timesnews.com 


SPORTS  EDITOR  to  lead  a  staff  of  eight  in 
telling  the  story  of  sports  in  the  communi¬ 
ties  served  by  the  Herald  News,  our 
46,000-circulation  daily  in  northeastern 
New  Jersey,  just  25  minutes  from  Times 
Square,  as  we  expand  and  create  a 
dynamic  new  newspaper.  For  us,  the  state 
high  school  football  championship  held  just 
down  the  road  in  Giants  Stadium  is  as  im¬ 
portant  as  the  pro  games  played  there.  We 
want  an  innovative  pro  with  substantial  ex¬ 
perience,  including  at  least  two  years  as  a 
supervisor.  Fluency  in  Spanish  a  plus;  expe¬ 
rience  must  be  daily.  Competitive  salaries, 
excellent  benefits.  Write  to: 

Kathie  Adams,  Assistant  Managing  Editor 
Herald  News 

One  Garret  Mountain  Plaza,  CN  473 
West  Paterson,  NJ  07424 
E-mail:  adamsk@northjersey.com 


THE  STATE,  South  Carolina’s  largest  paper, 
seeks  an  Entertainment  Editor  who  can 
guide  a  staff  of  7  through  pop  culture,  fine 
i  arts  and  hard  news  with  equal  skill.  Send 
I  clips  and  10  reasons  I  love  features  to: 

I  Brian  Tolley,  The  State 

j  1401  Shop  Road,  Columbia,  SC  29201 


C4  EDITOR*  PUBLISHER  CLASSIFIEDS  S EPTEM  B  E R  3,  2  0 0 1 


www.editorandpublisher.com 


Phone:  1-888-825-9149  CLASSIFIED  ADVERTISING  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 
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-HELP  WANTED- 


EDITORIAL 


THE  TIMES  LEADER  is  searching  for  a 
self-starter,  eager  to  take  readers  beyond 
and  behind  the  words  of  news  stories  with 
eye-catching  and  informative  graphics.  THE 
BASICS:  The  right  candidate  should  be  a 
master  of  Freehand  and/or  Illustrator,  Pho¬ 
toshop,  QuarkXPress  page  design  as  well 
as  savvy  with  internet  and  database  re¬ 
search.  AND  BEYOND:  We're  hoping  to  find 
a  truly  creative  person  who  thinks  way,  way 
out  of  the  box,  but  who  also  can  work 
closely  with  in-the-box  reporters,  editors 
and  designers  to  produce  successful  news 
and  feature  graphics  -  often  under  deadline 
pressure.  We  offer  the  right  person  a  com¬ 
petitive  salary  and  strong  benefit  package. 
Send  resume,  work  samples  and  cover  let¬ 
ter  to  Anne  Woelfel,  Design  Team  Leader, 
The  Times  Leader,  15  North  Mam  Street, 
Wilkes  Barre,  PA  18711. 

E-mail:  annew@leader.net 


MAILROOM 


MAILROOM  MANAGER 

Experienced  with  GMA,  Videojet,  Standard 
A  mail.  People  and  organizational  skills  a 
must.  Large  volume  weekly  newspaper. 
Great  opportunity.  All  inquiries  confidential. 
Resumes,  with  salary  history  to: 

Suffolk  Life  Newspapers,  Attn:  IBK  , 

P.O.  Box  9167,  Riverhead,  NY  11901 

Or  Fax  (631)  369-5930  i 

PACKAGING  CENTER  MANAGER  | 

65,000-k  daily  in  Zone  1  seeks  an  experi-  \ 
enced  Packaging  Center  Manager  for 
hands-on  development  of  its’  new  state-of- 
the-art  facility.  We  are  a  quality-oriented 
newspaper  with  strong  desires  to  meet  the  ' 
future  demands  of  advertisers  and  business 
development. 

Requirements  include  a  minimum  of  5  years  | 
experience  in  a  management  role,  familiar 
with  all  aspects  of  post  press,  and  packag¬ 
ing  operations.  You  must  be  a  detaikninded 
individual  with  strong  organizational  and 
employee  relation  skills.  Experience  with  | 
Heidelberg  inserters  and  a  good  mechanical 
aptitude  a  must.  Please  send  cover  letter, 
resume  and  salary  requirements  to: 

Box  2280,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


_ OPERATIONS _  i 

ASSEMBLY  &  DISTRIBUTION  MANAGER  i 
The  Assembly  and  Distribution  Department  ■ 
is  looking  for  a  creative  and  flexible  person  | 
capable  of  being  a  leading  agent  in  our  op-  | 
eration.  This  position  is  responsible  for  | 
managing  the  operations  of  the  Assembly  j 
and  Distribution  department.  This  includes  j 
the  development,  training  and  motivation  of  i 
staff  and  building  interdepartmental  rela-  i 
tionships  in  order  to  meet  customer  expec-  j 
tations  and  to  assist  with  expanding  mar-  | 
kets.  Must  deal  with  unusual  situations  | 
while  maintaining  good  communications  I 
within  and  outside  of  department  to  include  I 
external  customers.  Must  set  proper  priori-  I 
ties  with  self-discipline  to  budget  time,  j 
meet  production  and  company  goals  and  j 
ensure  safety  awareness  and  compliance.  | 
Financial  responsibility  includes  develop- 
I  ment  of  long-range  budgetary  planning, 
j  both  operation  and  capital  to  achieve  com¬ 
pany  strategic  goals. 

!  A  college  degree  and  8  to  10  years  of 
newspaper  experience  with  3  to  4  years  of 
management  experience  is  desired.  PC  ex¬ 
pertise  is  a  must.  Send  resumes  to: 

THE  WICHITA  EAGLE 
Human  Resources  Department 
825  E.  Douglas 
Wichita,KS  67202 
Fax:  (316)  268-6672 
Or  E-mail  to:hr@wichitaeagle.com 


PRESSROOM 


IMMEDIATE  OPENING  for  a  quality  | 
conscious  Working  Pressroom  Supervisor  j 
for  the  Grand  Haven  Tribune.  Five  unit  Goss  i 
Urbanite  and  two  assistant  department.  Six  | 
day  Monday  through  Friday  PM,  Saturday  ' 
AM,  10,000  circulation.  Goss  Urbanite  ex-  ! 
perience  a  must.  We’re  located  on  the 
shores  of  Lake  Michigan  in  one  of  the  most 
desirable  resort  communities  in  the  Mid¬ 
west.  Competitive  salary,  paid  vacation,  j 
health/life  insurance  and  401(k)  benefits,  j 
Letter  with  salary  history  and  resume  to:  i 

Lee  Carter,  Publisher  j 

The  Grand  Haven  Tribune  i 

101  N.  Third  Street  | 

Grand  Haven,  Ml  49417  | 

publisher@grandhaventribune.com  i 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  Indicate  location  without  specific  identification 


PRFJSSROOM 


PRESS  SUPERVISOR 

Working  manager  at  15,000-circulation 
daily.  Goss  Community  press.  Please  send 
resume  and  salary  requirements  to: 

Scott  B.  Hunter,  Publisher,  Aiken  Standard 
P.O.  Box  456,  Aiken,  SC  29802 
Or  E-mail:  shunter@aikenstandard.com  ' 


URBANITE  PRESS  OPERATOR  wanted  for 
family  owned  afternoon  daily  in  Bowling 
Green,  Kentucky.  No  commercial  printing, 
(iail  Larry  Simpson  or  Glen  Spear 
(270)  781-1700 


MIAMI  HERALD  -  PRESS  OPERATOR  i 
Offset  press  operator  with  5  years  experi-  I 
ence  at  major  metro  daily.  Goss  Newsliner 
experience  preferred  but  not  required. 
State-of-the-art  equipment  and  great  bene¬ 
fits  in  sunny  Miami.  Part  of  Knight  Ridder.  | 
Fax  your  resume  to  Job  Code  PRS-IV  at  i 
(305)  376-2870  or  call  P.  Peterson  at:  i 

(305)  376-2955 


PRESS  MACHINIST 

The  Herald-Tribune,  a  NYT  company  in  Sara-  ’ 
sota,  Florida  has  an  immediate  fulFtime  ^ 
position  open.  Job  duties  include,  perform-  ; 
ing  repair  and  maintenance  on  Metroliner  i 
and/or  Metrocolor  presses.  A  minimum  of 
five  years  experience  in  performing  repair 
and  maintenance  on  Metroliner  and/or 
Metrocolor  presses.  Candidate  must  have  ; 
excellent  mechanical  ability,  must  be  able  | 
to  read  blueprints,  lift  a  minimum  of  50  lbs,  ^ 
and  work  well  with  others.  Excellent  ^ 
benefits  package.  Salary  commensurate  ' 
with  experience.  Fax  resume  to  Michael 
Bradshaw:  (941)  3584015  or  E-mail:  ■ 
michael.bradshaw@herald-trib.com  or  mail 
to:  1800  University  Parkway.  Sarasota,  FL 
34243. 


PRODUCnON/TECH 

PRESS  REPAIR  TECHNICIAN 
The  Akron  Beacon  Journal  has  an  opening  | 
for  a  press  repair  technician.  Requires  a  ! 
technical  background  in  mechanical  repairs,  , 
as  well  as.  electrical/electronic  trouble-  i 
shooting  skills.  Heavy  involvement  in  proac¬ 
tive  maintenance  on  all  shifts  in  our  24/7  j 
operation.  You  must  be  able  to  make  both  I 
mechanical  and  electrical  repairs  under 
tight  schedules.  You  must  be  reliable,  on 
time  and  a  self-starter  who  needs  minimal 
supervision.  We  offer  competitive  wages 
and  benefits.  Interested  applicants  should  , 
send  their  resume  to  Mike  Dean,  Building  &  \ 
Facilities  Manager,  Akron  Beacon  Journal,  | 
44  East  Exchange  Street,  Akron,  OH  ' 
44309.  EOE  j 


SALES 


ADVERTISING  SALES  MANAGER 
Come  grow  with  us  in  beautiful  upstate 
South  Carolina.  Daily  newspaper/Shopper  . 
group  seeks  an  aggressive  Sales  Manager,  j 
This  position  is  responsible  for  all  hiring,  , 
training  and  selling  within  the  advertising  i 
department.  The  successful  candidate 
should  have  at  least  3  years  of  successful 
advertising  sales  experience.  Generous 
compensation  package.  E-mail  resume  to: 
publish@dailyjournalmessenger.com 
Or  fax  to:  (864)  882-2381 
To  the  attention  of  Publisher  ' 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 
Experienced  publisher  seeking  new  chat 
lenge.  Over  25  years  of  experience  in  all 
facets  of  newspapers:  Advertising,  Circula¬ 
tion,  Editorial  and  Pre-Press.  Designed  and 
ran  central  web-printing  plant.  High  energy, 
self  starter  who  consistently  produced  very 
profitable  award  winning  newspapers. 

Tel.  (401)  78S0077 
Or  E-mail:  rickwilsonl3@home.com 


CIRCULATION 


EXPERIENCED  hands-on  CIRCULATOR  avaiF 
able  immediately  in  eastern  Zone  2. 
Phone/Fax  (631)  588-2735 


EDITORIAL 


ANYWHERE/ANYTIME 

Editor  and  writer  with  20  years  experience 
available  short-  or  long-term. 
mark@markgyoung.com  /  (212)  683-2489 

AWARD-WINNING  recent  San  Diego  State 
University  journalism  grad  seeks  entry- 
level  sports  writing  position.  Wrote  for 
sports  section  on  college  and  high  school 
newspapers. 

E-mail:  bourql@wans.net 

PRINT  DESI^  S^IALIST 
15  years  experience  in  designing  newslet¬ 
ters,  magazines,  and  newspapers.  Will  con¬ 
sider  freelance  projects  or  full  time 
position.  Can  meet  with  you  anywhere. 

Call  or  E-mail  Hunter  at: 

(908)  6300151,  VWVA77@aol.com 

SPORTS  WRITER  with  six  years  experience 
looking  for  a  new  challenge.  Accent  on  prep 
coverage.  Knowledge  of  QuarkXPress.  Will 
relocate.  Call  Keith  at  (810)  367-2184. 
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HELP  WANTED 

Line  rates:  $12.75  per  line,  per 
week,  three  line  minimum 

Black  and  white  display  ads 

$139.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 
FEATURES  AVAILABLE 

line  rates:  $11  70  per  line,  per  week 
three  line  minimum 
Black  and  white  display  ads 
$139.00  per  col  inch,  per  week 
one-inch  minimum 
half-inch  increments 
ALL  CATEGORIES 
Red  display  ads:  $59  00  per  week  in 
addition  to  black  and  white  display 
rates.  Frequency  discounts:  For 
both  line  and  display  ads.  run  two  or 
more  weeks  and  enjoy  big  dis¬ 
counts.  Blind  boxes  $25.00  per 
insertion;  counts  as  two  lines  of  copy. 
The  identity  of  box  holders  cannot 
be  revealed  Readers  are  advised 
not  to  send  samples  when  replying 
to  blind  box  ads;  we  are  rx)t  respon¬ 
sible  for  the  recovery  of  samples 

DEADLINE: 

Tuesday  prior  to  Monday  issue  date 
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ATTENTION  EXHIBITORS! 


r 


It's  Six  Months  To  Show  Time, 

It's  also  budget  time  and  the  bottom  line  means  maximizing  every  dime  spent. 
So  which  Newspaper  show  provides  the  best  prospects, 
qualified  leads  and  decision-makers? 

Line  by  line,  there's  no  comparison  if  you  ask  past  INC  show-goers  .  .  . 


"The  INC  is  not  only  well-organized  and  operationally  easier  than  most  of  the  other 
shows  we  attend,  it  also  puts  us  in  front  of  a  large  number  of  prospects!" 

Morgan  Wells,  Marketing  Manager  -  Infinet 


"The  INC  is  one  of  our  must-attend  trade  shows  each 
year.  We  get  to  meet  with  the  people  we  want  to 
meet  -  the  decision  makers  -  and  always  come  out 
of  the  show  with  a  good  number  of  qualified  leads. 

We've  already  signed  up  for  2002!" 

Jeff  Nelson,  VP  of  Sales  &  Marketing  -  Cold  North  Wind 

"  .  .  our  booth  was  buzzing  the  whole  show!  We  signed  clients  on  the  spot  for  sites  that 
now  offer  rich  content.  The  (INC)  conference  provided  us  with  the  venue  to  connect  the 
right  products  with  the  right  people. " 

Deb  Dreyfuss-Tuchman,  VP  Business  Development/Affiliate  Sales  -  Videoaxs 


rs^DITORe^PUBLISHER's  13th  Annual 

^INTERACTIVE 
^  NEWSPAPERS 


2002  Conference  &  Trade  Show 

February  6-9,  2002  —  San  Jose,  CA 


Contact  your  Editor  &  Publisher  Sales  Representative  today  to  reserve  your  sponsorship  or  booth  space  for 
The  13th  Annual  E&P  Interactive  Newspapers  Conference  in  San  Jose,  California. 


SOUTHEAST  NORTHEASTERN  US/CANADA 

Betsy  Maloney  Howard  Flood 

Associate  Ad  Director  Account  Executive 

(301)  656-5712  (646)  654-5522 


MIDWEST 

Derek  Hamilton 
Account  Executive 
(312)  583-5522 


WESTERN  US/CANADA 

Jill  Martin 
Account  Executive 
(831)  625-6902 


Or  call  the  Conference  Hotline  (888)  536-8536  for  additional  information. 
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Etf  *8  lntefnatio|ial  Year  Book  is  the  ^titi^tative  source,  to  ™d  me  pbople(  you 
nOed  tb  reach  and  the  information  you  need  to,  know  -  newspl^er  py  newspaper. 


VOL.  1 

•  U.S.  &  Canadian  Dailies 

It'.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 
Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 


Call  1-888-612-7095  to  Order  NOW! 

Buy  the  3  Volume  Set  for  only  $205  and  Save  40% 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


VOL.  3 

Iphabetical  listing  of  personnel  from  Dailies,  Weeklies, 
Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 


I  VOL.  2 

•JJ.S.  &  Canadian  Community  Weeklies 
1 3>.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


<(K)K 


WHO 


SWHI 


YEAR  BOOK 


YEAR  BOOK 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 
Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  more  information. 


•  Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

•  It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

•  Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions...and  much  morel 

•  Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 


CD-ROM  Sections  ^  >.  • 

The  Year  Book  CD-ROM  includes 
all  the  Year  Book  data  for  U.S. 

Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers  \  ^  ^ 
and  Mechanical  Equipment  sections 
names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)336-4380  or  order  online  at  vwvw.editorandpublisher.com 


TECHNOLOGY 

Geac  unit  goes  to  its  execs  and  Harris  unit  goes  to  Koz’s  owner 

BY  JIM  ROSENBERG 

IRST  CAME  AN  AUG.  10  MANAGEMENT  BUYOUT  OF  GeAC 
Computer  Corp.’s  publishing  systems  division.  Then, 
late  last  month,  Harris  Corp.  announced  it  sold  a 
majority  interest  in  its  publishing  systems  subsidiary  to 
a  new  company  that  recently  bought  the  assets  of 
community  Web  publishing  and  Internet  radio  systems  developers. 

Both  businesses  are  headquartered  in  Florida:  On  the  Gulf  Coast, 
Tampa-bcised  Geac  Publishing  Systems  was  sold  by  its  Toronto- 
based  parent  for  $1.5  million  (Canadian)  to  a  business  begun  by  an 
information-technology  venture  capitalist  and  the  founders  of  tw^o  of 


www.tnediaspangroup.com 


IjF— ' 
MEDIASPAN 

emOCINC  MCOIA  to  the  future 


Harris  Publishing  Systems  and  Baseview  Prod 


itSpan  is  •  diversified  media 
technology  company  delivering  solutions  , 
that  bridge  offline  and  online  business  { 
functions  for  traditional  media 
companies.  For  print  publishers. 
MediaSpan  provides  back-office 
pre- press  infrastructure  combined  wMbi 
new  media  tec hnolooies  for  onl  I  ne 

G.  Briggs  Kilborne  remains  in  charge  of  the  former  Harris 
Publishing  Systems  and  Baseview  Products  businesses  as 
president  of  MediaSpan's  publishing/new-media  division, 
where  Harris  sales  chief  John  MacEwen  runs  day-to-day 
operations.  MediaSpan  also  has  a  growing  radio  division. 


the  four  companies 
acquired  to  create 
the  division.  Two 
weeks  later  and 
across  the  state,  in 
Melbourne,  the 
developer  of  high- 
tech  communica- 
!  tions  gear  for 
corporations  and 
governments  sold 
control  of  Harris 
Publishing  Systems 
’  Corp.  (HPSC) 
and  its  Baseview 
Products  unit  in 
Ann  Arbor,  Mich., 

J  to  a  new  company, 
j  Terms  of  this  deal 
I  were  not  immediately  disclosed. 

In  both  cases,  much  larger  digital- 
technology  companies  operated  far  smaller 
)  businesses  specializing  in  newspapers  —  re¬ 
calling  the  big  chemical  companies  (Kodak, 

'  Bayer/ Agfa,  DuPont)  that  acquired  front- 
end  systems  vendors  in  the  1980s  and  the 
,  i  giant  computer  manufacturers  (IBM,  DEC) 
j  j  that  earlier  made  newspaper  systems  and 
I  later  partnered  with  the  systems’  suppliers. 


HPSC  had  long  been  established  in  the 
industry  when  it  acquired  Baseview  in  early 
1994,  five  years  after  that  Macintosh-based 
systems  developer  was  founded  by  an 
ex-Computype  employee.  Computype  itself 
was  sold  to  Harris  years  before  by  typesetter 
keyboard  developer  Don  Rogers,  who,  after 
founding  another  composition  and  editing 
software  development  firm,  joined  Baseview 
in  1991  and  became  its  CEO.  He  was  put  in 


charge  of  HPSC  when  it  acquired  Baseview. 

HPSC  “was  up  for  sale  when  I  left,”  said 
Rogers,  who  retired  in  summer  2000  but  a 
year  later  was  named  controller  at  Mactive 
Inc.,  also  in  Melbourne.  “I  think  90%  of  it 
was  sold,”  he  said,  adding  that  Harris  told 
HPSC  management  a  few  years  earlier  that 
their  unit  no  longer  fit  corporate  objectives. 

Created  by  Community  Software 
Acquisition  Corp.,  MediaSpan  Group, 
based  in  Durham,  N.C.,  recently  bought  the 
assets  ofKoz.com  and  NextAudio.  Its  2,800 
Harris/Baseview  customers  probably  give  it 
the  largest  newspaper  prepress  customer 
base,  and  it  now  serv'es  broadcast,  print, 
and  new-media  companies  and  their  adver¬ 
tisers.  For  newspapers’  print  and  online  en¬ 
terprises,  it  ofiers  advertising,  communitv', 
directory’,  and  editorial  products.  For  radio, 
MediaSpan  says  it  provides  publishing  soft¬ 
ware  “to  support  and  grow  nontraditional 
revenue  in  profitable  online  businesses.” 

MediaSpan  expects  its  acquisitions’  com¬ 
bined  assets  and  technologies  will  enable  it 
to  exploit  opportunities  offered  by  converg¬ 
ing  media.  For  e.xample,  G.  Briggs  Kilborne, 
former  HPSC  marketing  and  strategic  plan¬ 
ning  vice  president,  said  his  new  division 
will  incorporate  some  Koz  technology  into 
the  JazShak  Web-hosting  service.  “We  will 
continue  to  acquire  companies  that  add  to 
the  core  customer 
base  and  bring  an 
accretive  cash  flow,” 
said  MediaSpan  CEO 
Steve  Vetter  in  an¬ 
nouncing  the  deal 
with  Harris.  Media- 
Span  is  in  the  process 
of  purchasing  anoth¬ 
er  company  “that’s 
got  more  tentacles 
into  the  radio  space,” 
Kilborne  said  later. 

Kilborne  is  presi¬ 
dent  of  MediaSpan’s 
publishing/new- 
media  division  (the 
businesses  that  for 
now  operate  under 
the  Harris  Publishing  Systems  name  and 
are  to  remain  in  Melbourne  and  Ann 
Arbor).  HPSC  Sales  Vice  President  John 
MacEwen  now'  runs  the  division’s  day- 
to-day  operations.  MediaSpan  investors 
include  Barnard  &  Co.,  Rustic  Canyon 
Group,  Southeast  Interactive  Technology 
Funds,  and  several  media  companies. 

Technical  managers  from  two  Advance 
Publications  dailies  —  among  Harris’ 
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biggest  users  —  did  not  return  phone  calls 
for  comment  on  their  vendor’s  new  owner. 
At  the  Neu’  York  Post,  Chief  Technologj- 
Officer  Mike  Lillis’  “biggest  concern”  was 
that  an  Ad  Power  classified-ad  sj’stem 
upgrade  and  a  second  Harris  project,  which 
he  declined  to  identify,  “stay  on  track.” 

“This  is  something  I’ve  been  expecting,” 
Lillis  said,  citing  rumors  of  the  past  few 
years.  Aw'are  that  a  reorganization  w  as  in 
the  works  (his  salesman  had  just  received  a 
separation  package  when  Lillis  called  about 
the  company's  sale),  Lillis  said  he  did  not 
know  its  extent.  “Clearly,  they’re  looking  at 
consolidating  sales  staffs,”  he  said, 
adding  he’s  more  concerned  about 
engineering  than  sales  and 
administration. 

Another  executive  with  knowl¬ 
edge  of  the  business,  who  insists 
on  anommify,  said  its  reorganiza¬ 
tion  cost  about  30%  of  HPSC  and 
Baseview  jobs  —  a  number 
Kilbome’s  assistant  said  was  “not 
correct.”  Kilbome  later  said  only 
that  some  staffers  had  gone,  only 
one  salesperson  among  them. 

More  than  Baseview  users, 
customers  of  HPSC,  with  more 
complex  sv'stems,  would  “probably 
have  some  concern,”  a  former 
Harris  employee  suggested,  because  they 
lose  the  “big  fluffy-  securify-  blanket”  of  the 
corporate  parent  —  to  w'hich  they  had 
recourse  in  the  event  of  difficulfy-  with 
HPSC  —  and  because  “most  of  these 
customers  know  almost  every  employee.” 

In  Tampa,  ownership  of  Media 
Command  Inc.  is  led  by  investor  Robert 
Banner  and  includes  two  top  executives 
from  tbe  old  division  —  President  Bernard 
Grinberg  and  Chief  Operating  Officer  Phil 
Lowe  —  and  several  unidentified  senior 
managers.  Ownership  shares  are  being  of¬ 
fered  to  all  employees,  according  to  Media 
Command.  In  the  United  States,  said  Lowe, 
“many ...  have  committed  to  take  part.” 

Discussions  on  the  buyout  began  early 
this  year,  according  to  Lowe.  Geac  CEO 
John  E.  Caldwell  called  the  divestiture  part 
of  a  “strateg)'  to  be  more  focused  on  fewer 
businesses  that  contribute  positively  to 
results.”  According  to  Geac,  the  division 
accounted  for  less  than  3%  of  its  fiscal  2001 
revenue.  The  sale  of  part  or  all  of  Geac  has 
been  under  consideration  for  some  time. 
Last  fall,  former  Geac  Chairman  and 
President  William  G.  Nelson  said  that 
among  newspapers  in  particular,  “We  have 
a  significant  pipeline,  but  the  closes  aren’t 
there  yet,”  attributing  the  situation  to  what 


seemed  to  be  a  lengthening  sales  cycle 
(E^P,  March  26,  p.  34). 

For  less  than  US  $1  million.  Media 
Command  picked  up  all  of  the  Publishing 
Systems  division’s  operations  but  no  real  es¬ 
tate.  Financial  Controller  Shamila  Muham¬ 
mad  said  Media  Command  will  remain  in 
Tampa,  probably  at  another  location. 

Asking  to  remain  anonymous,  one  news¬ 
paper  group  manager  long  familiar  with 
Geac  soffware  thought  “the  sale  price  was 
much  the  same”  that  Geac  paid  for  Cyber¬ 
graphic  Systems  alone.  But  Lowe  said, 
“Other  [confidential]  elements ...  make 


The  high  command  of  Geac  Publishing  Systems'  successor, 
Media  Command  Inc.,  includes  Geac  veterans  Phil  Lowe 
(left),  as  CEO  and  Bernard  Grinberg  as  president. 


up  the  complete  cost  of  the  acquisition,” 
and  that  “preferential  terms”  also  can  be 
expected  for  management  buyout  of  a 
noncore  business.  He  added  that  the 
buyers  neither  assumed  nor  created  debt. 

Geac,  a  provider  of  government  and 
cross-industry  enterprise  business 
applications,  acquired  Collier-Jackson 
Inc.  (from  H&R  Block  subsidiary  Compu¬ 
Serve),  Cj’bergraphic  Systems,  and  Matrix 
in  the  1990s  and  merged  them  to  create 
the  Publishing  Systems  division  at  Collier- 
Jackson’s  headquarters.  Later,  it  bought 
the  Gazette  Technologies  data-ware- 
housing  business  from  the  parent  company 
of  The  Gazette,  Cedar  Rapids,  Iowa. 

Banner  is  Media  Command  chairman 
and  chief  financial  officer;  Lowe  is  CEO 
and  will  head  operations  in  Tampa; 
Grinberg  is  president.  Lowe  also  will  run 
European  operations  from  what  had  been 
the  Nottingham,  U.K.,  offices  of  Matrix, 
which  he  founded.  Grinberg  leads 
Asia-Pacific  operations  from  the  former 
Melbourne,  Australia,  headquarters  of 
Cybergraphic,  which  he  co-founded. 

Grinberg  was  traveling  overseas  and 
could  not  be  reached  for  comment.  An 
editor  with  one  of  his  larger  Australian 
customers  said  the  management  buyout 


was  “a  good  thing”  because  many  among 
“their  biggest  and  most  loyal  customer 
base”  —  the  Asia-Pacific  region  —  “felt 
they  were  getting  poorer  service  and  ... 
communication”  after  Australia’s 
Cybergraphic  became  just  one  part  of  a 
U.S.  division  of  a  very  large  Canadian 
corporation.  Much  the  same  customer 
sentiments  were  acknowiedged  by  Media 
Command  in  a  “Financial  Synopsis”  it 
later  supplied. 

On  the  business-systems  side,  the  head  of 
management-information  systems  at  a  mid¬ 
size  user  of  Collier-Jackson  software  said 

Gleac’s  “overall ...  support  was  below 
average.”  Requesting  anonymity, 
the  manager  said  it  was  hoped 
Media  Command  would  “improve 
support ...  and  bring  innovative 
technology  to  a  customer  base  that 
hasn’t  seen  it  since  the  ’70s.”  (Col¬ 
lier-Jackson  started  up  in  1975). 

But,  saying  revenue  “can’t  be 
that  great  at  that  selling  price,” 
the  manager  wondered  if  resources 
are  adequate  to  support  the  many 
products  used  by  so  many 
customers,  adding,  “I  expect  well 
see  other  vendors  slowly  eat  up 
(ieac’s  market  share.” 

Lowe,  however,  said  his  team 
“ensured”  the  availability  of  “working 
capital  necessary  to  operate”  Media 
Command,  which  was  has  “sufficient  cash 
reserves  to  be  an  acquirer  of  other  busi¬ 
nesses.”  Initial  capitalization  came  in  part 
from  a  U.K.  investment  firm  that  backed  a 
software  company  Banner  managed  after 
he  helped  run  a  property  developer’s  ven¬ 
tures,  managed  a  division  of  an  electronics 
manufacturer,  and  worked  for  KPMG. 

Media  Command  said  it  will  continue 
supporting  existing  products  while  it 
develops  newer,  cross-media  systems. 

Sales  since  spring  include  its  first  in 
Latin  America  and  the  Middle  East. 

Through  a  recent  partnership,  Geac 
Publishing  Systems  moved  into  Internet- 
based  customer-relationship  management. 
CRM,  as  it’s  called,  is  an  area  Geac  con¬ 
tinued  to  emphasize  at  its  Nexpo  booth  in 
New  Orleans.  If  it  seems  a  natural  move  for 
a  firm  whose  software  covers  all  the  bases 
—  news  gathering  and  publication,  ad 
booking  and  production,  and  circulation 
from  subscription  to  delivery  —  it  also  may 
be  a  lifeline.  As  an  editor  in  Australia 
remarked,  “There  is  very  little  opportunity 
in  this  region  for  big  new  systems  sales, 
except  in  the  area  of  bigger  customer  call 
centers,  which  are  the  new  hot  trend.”  11 
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Some  columnists  are  heavily  involved  with  initiatives 
that  help  readers.  What  are  the  pros  and  cons? 


BY  DAVE  ASTOR 


For  some  columnists,  the  first  letter  of  their  job 
title  also  stands  for  community  or  charity.  That’s 
because  these  journalists  do  more  than  tap  their 
computer  keyboards  —  they  help  society. 

Prime  examples  are  the  first  two  recipients  of  the 
National  Society  of  Newspaper  Columnists’  (NSNC)  Will  Rogers 
Humanitarian  Award.  Columnist  Tim  Chavez  of  The  Tennessean  in 
Nashville  won  this  year  for  helping  to  start  and/or  publicize  various 


programs  —  including  those 
bringing  computers  and 
musical  instruments  to  poor  ■ 

schools.  Former  Chicago  Sun-  *  ^ 

Times  columnist  Jeff  Zaslow  ^ 

was  cited  last  year  for  initia-  ^ 

tives  such  as  those  enabling 
homeless  children  to  get  Hb  a  JH 

school  supplies  and  singles  to  meet  other 
singles  at  “Zazz  Bash”  charity  parties. 

Zaslow’s  work  was  much  appreciated 
by  the  Chicago-area  community,  but  it 
didn’t  protect  him  from  losing  his  job  this 
spring  in  a  cost-cutting  move.  Hundreds 
of  appalled  readers  sent  letters  protesting 
the  Sun-Times  action,  which,  for  Zaslow, 
ended  a  14-year  stint  at  the  paper  that 
began  when  he  won  a  1987  contest  to 
replace  advice  columnist  Ann  Landers. 

“I  was  shocked,”  recalled  Zaslow.  “I 
thought  I  did  so  much  for  the  paper  and 
the  community.  I  thought  my  job  was 
safe.”  He  said  the  Sun-Times  ownership 
“saw  me  as  my  salary,  not  for  what  I  did.” 

Zaslow  added  that  while  his  motivation 
was  to  “make  a  difference,”  his  work  also 
helped  raise  money  for  5un-71tmes  charities, 
bring  the  paper  ads  from  “Zazz  Bash”  spon¬ 
sors,  and  give  the  paper  publicity.  “News¬ 
papers  need  attention  these  days,”  he  said. 

They  also  need  new  readers  and  the 


I  a  food  bank  and  other  causes,  added  that  a 

'  III  humanitarian  approach  “fits  in  ^\'ith  the 
III  larger  role  of  columnists  as  the  human  face 

III  of  the  newspaper.  Newspapers  are  increas- 

I  I  B  ingly  impersonal,  owned  by  out-of-town 

*  corporations,  some  not  primarily  interest- 

Med  in  news.  A  columnist  engaged  in  a  good 
cause,  especially  a  good  local  cause, 
demonstrates  that  at 
least  someone  at  the 
paper  cares  about  the 
community.”  I 

The  most  impor- 

3tlV6S  tant  benefit  of  colum-  ^ 

nists' humanitarian 
efforts,  of  course,  is 
that  people  receive 
help  they  might  not  Jsff  ZsslOW 

)F  THEIR  JOB  get  elsewhere.  Ex-columnist 

irity.  That’s  there  are  some  “Sun-Times” 

•  potential  drawbacks  to  this  kind  of  work, 
in  ap  eir  Editors  might  feel  columnists  aren’t 
concentrating  enough  on  writing,  and 
DientS  of  the  columnists  can  get  exhausted.  Rowe  also 
noted  that  readers  can  get  “compassion 
Will  Rogers  fatigue”  if  they're  dunned  too  often. 
enneSSean  in  Sometimes,  a  person  involved  with  a 
, .  .  .  program  turns  out  to  be  unethical  — 

licize  various  hurting  not  only  the  program 

I  ftdvOCfttC.  IVIy  but  possibly  the  credibility’ of 
the  columnist  backing  it. 

nt  me  to  try  to  Chavez  noted  that  he  checks 
;s  better,  not  just  "P  organiza- 

’  tions  he  works  with, 

t  what  s  >\Tong.  There’s  also  the  perception 

_ TII^  CHAVEZ  that  journalists  should  be 

The  Tennessean,  Nashville  objective,  but  this  applies  more 


“I  can  be  an  advocate.  My 
readers  want  me  to  try  to 
make  things  better,  not  just 
write  about  what’s  >\Tong.” 


good  will  of  existing  readers,  which 
humanitarian  efforts  help  generate. 
“People  felt  a  connection  to  the  Sun-Times 
for  the  programs  I  did,”  said  Zaslow. 

A  columnist’s  charitable  efforts  can 
also  build  more  trust  with  poor  and/or 
minority  readers  who  feel  many  news- 
j  papers  focus  mostly  on  negative  stories 
i  (such  as  crime)  in  their  neighborhoods, 
j  “A  lot  of  times,  the  news  media  report  on 
'  problems  in  minority  communities  and 
i  then  leave,”  said  Chavez.  “I  stay  involved.” 

Indeed,  Chavez  —  in  addition  to  writing 
about  programs  he  starts  and  supports  — 
goes  on-site  to  observe  and  volunteer  for 
I  these  programs.  This  not  only  gives  him 
;  the  satisfaction  of  helping  people  per- 
i  sonally  but  enables  him  to  develop  new 
;  sources  for  his  column.  And  humanitarian 
campaigns  themselves  can  “lead  to  good 
stories,”  observed  NSNC  President  Peter 
Rowe  of  The  San  Diego  Union-Tribune. 

Rowe,  who  has  used  his  column  to  help 


to  reporters.  “A  reporter  probably  could 
not  do  the  things  I’m  doing,"  said  Chavez. 
“As  a  columnist,  I  can  have  an  opinion  and 
take  a  stand.  I  can  be  an  advocate.  My 
readers  want  me  to  tiy  to  make  things 
better,  not  just  write  about  what’s  wrong." 

Chavez  said  his  involvement  with  various 
groups  and  communities  doesn’t  mean  he 
avoids  doing  negative  pieces  about  them  if 
warranted.  This  isn't  resented  as  much  if 
the  paper  is  also  doing  positive  things. 

It’s  hard  to  pin  down  the  number  of 
columnists  who  do  e.xtensive  humani¬ 
tarian  work.  But  the  man  who  proposed 
the  Will  Rogers  aw'ard  —  Robert  H  aught, 
a  Washington-area-based  columnist  for 
The  Daily  Oklahoman  in  Oklahoma  City’ 
—  did  report  that  the  award  drew’  a  total 
of  35  entries  in  2000  and  2001. 

Haught  recalled  that,  w  hen  proposing 
the  aw'ard,  he  noted:  “We  need  to  go 
beyond  just  filling  the  white  space  and 
use  whatever  ‘fame’  we  might  have  to 
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promote  and  support ‘good  works.’” 

Good  works  Chavez  has  been  involved 
with  include  collecting  more  than  150 
computers  for  technology-deprived  class¬ 
rooms,  getting  more  than  300  CD-ROMs 
donated  to  30  Tennessee  public  schools,  re¬ 
cruiting  General  Electric  Co.  employees  to 
build  three  computer  labs  to  teach  English  i 
to  immigrant  kids,  establishing  an  Immi-  ! 
grant  Education  Center  in  a  church,  collect-  | 
ing  instruments  and  donations  to  add  three  ! 
band  classes  at  an  elementary  school,  ! 

starting  a  violence-prevention  program  for  ! 
students  living  in  a  housing  project,  bring¬ 
ing  nurse  recruitment  and  training  to 
Hispanic  girls  in  Nashville  schools,  and  i 
creating  and  recruiting  racially  and 
economically  diverse  youth  baseball  teams. 

Zaslow  started  “Letters  to  Santa”  in  1987; 
last  year,  it  enabled  readers  to  give  $1.2  mil¬ 
lion  w'orth  of  gifts  to  47,000  needy  young- 


Ohio  festival 
has  ‘Calvin,’ 
cartoonists 

EVERAL  OF  TODAY’S  PROMINENT 
cartoonists  —  and  a  prominent  one 
from  the  past  —  will  make  their 
presence  known  during  the  Cartoon 
Festival  of  Art  at  Ohio  State  University 
(OSU)  Sept.  28-29  in  Columbus. 

Retired  “Calvin  and  Hobbes”  creator 
Bill  Watterson  won’t  be  at  the  festival,  but 


sters.  “For  many  children,  it  was  their  only 
Christmas  present,”  said  the  columnist. 

He  started  another  program  in  1992 
bringing  a  backpack  full  of  school  supplies 
to  tens  of  thousands  of  homeless  kids.  And 
his  “Zazz  Bash”  parties  were  attended  by 
7,000  singles  a  year  and  resulted  in  more 
than  70  marriages.  Elizabeth  Rodriguez 
helped  run  the  programs. 

Zaslow,  who  was  once  syndicated  by 
United  Media,  continues  to  write  for  USA 
Weekend  and  also  free-lances  for  The  Wall 
Street  Journal.  Chavez’s  column  is  local, 
but  he  also  writes  for  the  Hispanic  Link 
news  service. 

Why  was  the  NSNC  award  named  for 
Rogers?  “In  addition  to  being  a  popular 
humorist,  he  wrote  more  than  4,000  news¬ 
paper  columns,”  said  Haught.  “And  he  was 
a  great  humanitarian,  using  his  public 
forum  for  the  benefit  of  humankind.”  11 


the  first-ever  exhibit  of  his  work  wall  run 
from  Sept.  10  to  Jan.  15  at  OSU’s  Cartoon 
Research  Library.  The  show  will  feature 
original  “Calvin  and  Hobbes”  Sunday 
strips  from  Watterson’s  personal 
collection,  and  the  exhibit  catalog  will 
include  an  essay  by  the  cartoonist. 

Scheduled  speakers  at  the  triennial 
festival  (cartoons@osu.edu)  include  Jim 
Borgman  (“Zits”/editorial  cartoons),  Lynn 
Johnston  (“For  Better  or  For  Worse”), 

Rick  Kirkman  (“Baby  Blues”),  Patrick 
McDonnell  (“Mutts”),  Pat  Oliphant 
(editorial  cartoons),  Jeny'  Scott  (“Zits”/ 
“Baby  Blues”),  and  others. 


et  cetera  . . . 

RIBUNE  MEDIA  SERVICES  (TMS) 
columnist  Jonah  Goldberg  received  the 
Lowell  Thomas  Award  for  his  work  as  an 
Internet  journalist  from  the  170-year-old 
International  Platform  Association. ...  The  TMS 
marketing  and  creative  services  department 
won  seven  awards  for  excellence  in  communi¬ 
cation  and  graphic  design  from  the  Graphic 
Design:  usa  publication. ...  Mobliss  will  provide 
Sprint  PCS  customers  with  the  wireless  version 
of  TMS’  “Jumble"  game. ...  Scripps  Howard 
News  Service  is  offering  a  special  report  on 
how  state  lotteries  have  “proved  anything  but 
a  jackpot.”  ...  At  Large  Features  Syndicate  is 
distributing  the  “Michael  Stone  on  Relation¬ 
ships”  column. ...  TeleMedia  Press  Syndicate 
(http://www.telemediapress.com)  is  offering 
TV,  sports,  trivia,  and  other  packages  via  its 


“E-Delivery  Newswire”  service.  Also,  TeleMedia 
and  ITV  are  offering  content  jointly. ...  The 
“Sid  Hartman  Bobblehead  Doll,”  named  after 
the  longtime  Minneapolis  Star  Tribune  sports 
columnist,  went  on  sale  last  month.  Part  of  the 
proceeds  go  to  charity. ...  Cartoonists  are 
being  asked  to  contribute  original  art  for  a 
silent  auction  at  the  Sept.  20  Mudpie-Tim 
Rosenthal  Invitational  Golf  Tournament, 
which  will  raise  funds  for  the  Scleroderma 
Foundation.  A  number  of  syndicated 
cartoonists  will  participate  in  the  event,  at 
the  Canton  Public  Golf  Course,  Canton,  Conn. 
Rosenthal,  an  American  Color  executive, 
died  of  scleroderma  last  year.  For  more 
information,  contact  “Mudpie”  creator  Guy 
Gilchrist  of  Copley  News  Service  at  guy(3 
{  gilchriststudios.com. ...  Plan  9  Publishing 
has  released  two  new  “Mudpie”  books:  “I’m 
Having  a  Bad  Fur  Day”  and  “When  Cats  Fly.” 
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Up  a  creek  without  a  camera 

Few  newspapers  would  publish  a  photo  of  a 
dead  man  floating  in  a  creek  —  but  shouldn’t 
they  be  allowed  to  make  that  decision 

Last  week  in  Easton, 

([\  ^3.,  Deputy  Coroner  Jay 
Gilbert  ordered  police  to 
confiscate  the  digital 
m/  camera  belonging  to 
T  Sue  Beyer  of  the  local 

Express-Times,  who  was 
photographing  a  drowning 
victim  being  removed  from 
Bushkill  Creek.  Beyer,  thinking  on 
her  feet,  locked  the  camera  in  her 
T  car  and  refused  to  hand  it  over.  Since 

it  was  a  digital  camera,  Gilbert  then  pressed 
her  to  delete  only  photos  of  the  dead  man. 

The  following  day  the  paper  published  one 
of  Beyer’s  photos  on  the  front  page  —  not  the 
recovery  of  the  dead  man  but  his  covered  body, 
which  Editor  Joseph  P.  Owens  said  was  the 
paper’s  usual  choice.  Nevertheless,  he  told 
E&P,  “It’s  not  for  a  coroner  to  abuse  his  power 
and  determine  taste  or  newspaper  policy.  We 
always  should  have  the  option  to  use  what  we 
want  based  on  circumstances.  The  more  I 
think  about  journalists  being  intimidated,  the 
angrier  I  get.”  —  Greg  Mitchell 


IN  West  Bank  towns  under  the  Palestinian  National 
Authority,  few  residents  can  afford  their  own  cameras,  so  they 
often  visit  photo  studios  to  have  their  pictures  taken  for  poster¬ 
ity,  choosing  from  a  variety  of  backdrops.  Here  a  boy  cradles  a  sharp¬ 
shooter’s  assault  rifle,  borrowed  from  a  previous  customer,  in  front  of 
a  scene  from  the  classic  Disney  film  “Bambi.”  Out  on  the  streets, 
though,  it’s  not  deer  but  people  being  shot  at.  —  Greg  Mitchell 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


‘7/;?  too  old  to  he  surprised,  hut  I'm  dis<gusted 
I  spent  /line  months  ofmij  life  on  it." 


-  MICHAEL  GARTNER  ON  WRITING  AN 
BIOGRAPHY,  WHICH  WAS  KILLED  BY  THE 


AL  NEUHARTH 
FREEDOM  FORUM 


a»» 


‘LA.  Times’:  Your  porning  paper 

News  that  the  Los  Angehs  Times  had  put  two 
reporters,  full  time,  on  a  new 
“porn”  beat  is  not  as  bizarre 
as  it  sounds.  After  all,  the 
multibillion-dollar  pornography 
industry  is  centered  in  the  San 
Fernando  Valley,  making  this  a 
major  local  business  story. 

Their  first  investigation  —  on 
how  use  of  Viagra  in  the  porn 
industry  had  cut  “performance 
delays”  —  raised  eyebrows 
when  it  was  put  on  the  front  page  under  a  hed 
reportedly  penned  by  Editor  John  S.  Carroll 
himself:  “Lights,  Camera,  Viagra.”  (Yours  truly 
would  prefer  “Lights,  Viagra,  Action.”)  The 
subhed  was:  “When  the  show  must  go  on, 
sometimes  a  little  chemistry  helps.”  In  the 
article,  the  reporters  quoted  a  porn  director  who 
likened  Viagra  to  the  invention  of  the  polio 
vaccine.  Reader  rep  Jamie  Gold  said  the  paper 
got  several  dozen  complaints  about  the  story’s 
placement  on  the  front  page.  “Some  thought 
it  was  too  in-your-face,”  she  explained.  —  G.M. 


Carroll:  Show 
must  go  on 


MM 


Photo  of  the  week 

shoohniiihesep 

RINA  CASTELNUOVO,  THE  NEW  YORK  TIMES,  AUG.  26 
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Getting  It  Right 


More  defamation  than  definition  of  the  character  of  journalism 
can  be  found  in  an  odd  couple  of  authorial  assessments 


Criticism  not  only  goes  with  our  territory,  it’s 
endemic  to  it.  Polls  indicate  that  many  Americans 
wouldn’t  buy  a  used  car  from  us.  And  in  the  most 
recent  “State  of  the  First  Amendment”  survey  by  the 
First  Amendment  Center,  71%  of  those  responding  say 
that  it’s  important  for  the  government  to  hold  the  media  in  check. 

Some  of  that  call  for  restraint  has  to  do  with  TV s  far-too-pre- 
mature  announcing  of  the  presidential-election  results  last  year.  But 


the  figures,  as  the  First  Amendment 
Center  notes,  are  “certainly  not  a  source 
of  comfort”  for  either  newspapers  or 
broadcasters. 

There  are  times  when  we  fuel  this 
mistrust.  My  least  favorite 
mantra  is  when  an  editor 
automatically  answers  an 
indignant  reader  by  intoning, 

“We  stand  by  our  stoiy  ”  — 
because  there  are  stories  viith- 
out  any  legs  in  the  first  place. 

Nonetheless,  what  I  find 
most  infuriating  is  the 
circulation  over  the  years  of 
this  1998  accusation  by  The 
Neu'  Yorkers  longtime  staff 
writer,  Janet  Malcolm,  which  surfaced 
yet  again  July  1  in  David  Ignatius’  column 
in  The  Wa.<ihington  Post:  “Janet  Malcolm 
...  who  has  lured  many  a  subject  into 
her  own  journalistic  web,  once  wrote 
memorably  in  The  New  Yorker:  ‘Everj' 
journalist  who  is  not  too  stupid  or  too 
full  of  himself  to  notice  what  is  going  on 
knows  that  what  he  does  is  morally 
indefensible.  He  is  a  kind  of  confidence 
man,  preying  on  people’s  vanity,  or 
loneliness,  gaining  their  tnist  and 
betraying  them  without  remorse.’” 

As  a  grace  note,  Ignatius  went  on  to  say, 
“Joan  Didion  put  it  more  succinctly: 


‘Writers  are  always  selling  somebody  out.’” 
Ignatius’  fellow  Post  columnist  Richard  Co¬ 
hen  also  has  cited  the  Malcolm  quotation. 

Over  some  50  years  on  the  job,  I’ve 
known  scores  —  probably  hundreds  —  of 
reporters,  in  all  parts  of  the 
country.  And,  sure.  I’ve  run 
across  some  who  could  double 
as  bunco  artists  or  three-card- 
monte  manipulators.  But  the 
repeated  citing  of  Malcolm’s 
stereotyping  of  reporters  has 
finally  made  me  blow  my  top, 
as  it  were.  I  was  on  The  New 
Yorker  staff,  as  a  writer  of  long 
pieces,  for  more  than  25  years 
—  and  one  of  the  mandates  of 
its  longtime  editor,  William  Shawn,  was  to 
strenuously  avoid  generalizations. 

Every  reader  of  Ei^P  can  supply  a  list  of 
journalists  who  do  not,  in  any  way,  belong 
in  the  noxious  cesspool  to  which  Malcolm 
and  Didion  have  consigned  us.  My  owm 
list  would  take  up  an  entire  issue  of  the 
magazine,  beginning  with  George  Seldes. 
Was  his  exposure  of  Stalin,  long  before  the 
1939  Hitler-Stalin  pact,  morally  indefensi¬ 
ble?  Next  would  be  another  mentor  of 
mine,  Murray  Kempton.  Who  the  hell  did 
he  ever  sell  out?  At  The  New  Yorker  itself, 
there  was  A.J.  Liebling,  a  master  reporter 
and  a  memorable  critic  of  journalists. 


More  recently.  Bill  Moushey  in  1998  I  j 
^  wrote  an  exhaustively  researched  ^ 

10-part  series  for  the  Pittsburgh  Post-  \ 

Gazette,  “Win  at  all  costs:  Government 
misconduct  in  the  name  of  expedient 
justice.”  His  detailed  indictment  of  how 
prosecutors  and  other  law-enforcement 
agents  and  agencies  routinely  and 
,  cavalierly  abuse  the  Bill  of  Rights  should 
have  earned  Moushey  a  special  Pulitzer 
Prize.  He  already'  had  earned  the  enmity  : 
of  the  feds’  alleged  Department  of  Justice,  J 

among  other  collaborators  in  winning  j 

i  cases  at  whatever  costs. 

In  July,  Bob  Port  of  the  New  York  t 

Daily  News  went  deep  in  writing  a 
four-part  investigative  series  on  the  city’s 
sweatshops.  Naming  names  and  places, 
i  he  illuminated  brutal  working  conditions  ^ 
in  garment  shops,  along  with  a  largely 
ineffective  union.  Lincoln  Steffens  would 
have  been  proud  of  Port,  who,  along  with 
other  present-day  reporters,  restores  the 
term  “muckraking”  to  its  honored  place 
I  in  journalism. 

After  reading  Port’s  series,  Catherine 
Nolan,  chairwoman  of  the  New  York 
State  Assembly’s  Labor  Committee, 
introduced  a  bill  —  passed  quickly  by  a  j 
I  140-0  vote  —  that  directs  the  state  labor  j 
commissioner,  as  the  Daily  News  report¬ 
ed,  “to  publish  the  names  of  sweatshops 
j  and  their  owners  on  the  Internet.  It  [ 

'  would  also  empower  labor  inspectors  to 
shut  down  a  clothing  factory  if  they  spot 
fire-code  violations.”  The  state  Senate  is 
likely  to  make  the  bill  even  stronger.  ! 

Earlier,  in  April,  Jane  Fritsch  and 
I  David  Rohde  of  The  New  York  Times  \ 

\  researched  and  wrote  three  long  articles  ! 
i  on  ‘Two-tier  justice  in  New  York  City.” 

In  revealing  the  lack  of  city  and  state 
supervision  enabling  pervasive  violations 
of  the  constitutional  right  to  effective 
assistance  of  counsel  for  the  poor,  they 
reported,  “The  Times  analyzed  all  137 
New  York  City  homicide  cases  completed  | 
by  appointed  lawyers  in  2000.  In  42  of  j 
'  the  cases  —  nearly  a  third  —  the  lawyers  I 
did  less  than  a  week  of  preparation.”  Who  | 
was  morally  indefensible?  And  who  was  j 
I  selling  out  the  Bill  of  Rights? 

I  As  a  kid.  I’d  wait  at  the  door  in  the 
!  evening  for  my  father  to  bring  home  the 
j  Boston  daily  papers.  I  knew  what  I  wanted  [ 

I  to  be,  and  I’ve  never  had  any  regrets.  11  ! 
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